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Linguocultural features of linguistic personality in the virtual world: semiotic and
content analysis

This article examines the specific features of linguistic personality formation in the context of virtual com-
munication, where processes of self-presentation and identification are mediated by the complex interaction
of verbal and visual-semiotic resources. The relevance of the study is determined by the transformation of
communicative practices in the digital age, in which social networks function not only as channels of infor-
mation exchange but also as key spaces for the construction of cultural and social identity. The focus of the
analysis is the virtual linguistic personality as a multidimensional phenomenon manifested through the use of
emojis, memes, hashtags, visual images, elements of multimodality, as well as lexico-semantic and stylistic
markers that reflect users’ value orientations and communicative strategies. The methodological framework
of the study is based on the integration of semiotic, linguocultural, and content analysis, which makes it pos-
sible to examine digital self-presentation as a unified configuration of linguistic, cultural, and sign-based pa-
rameters. The empirical material consists of a corpus of 100 posts selected from public accounts on the social
networking platform Instagram according to criteria of explicit self-representation, thematic diversity, and
saturation with visual-semiotic elements. The analysis demonstrates that visual components of digital dis-
course are not limited to an auxiliary role but function as independent carriers of identity-related meanings,
participating in the construction of the self-image, the expression of emotional states, and the marking of cul-
tural affiliation. The study establishes that the interpretation of identical semiotic signs varies significantly
depending on the linguocultural context, which confirms the culturally conditioned nature of digital commu-
nication and highlights the importance of cultural competence in intercultural online interaction. Virtual lin-
guistic personality is conceptualized in the article as a dynamic construct formed at the intersection of linguis-
tic practices, visual-semiotic codes, and sociocultural norms, and subject to continuous transformation within
a globalized digital environment. The findings contribute to a deeper understanding of the mechanisms under-
lying digital identity formation and may be applied in research on digital discourse, in the teaching of inter-
cultural communication, as well as in the development of educational programs in media communication and
digital literacy.

Keywords: virtual linguistic personality, digital identity, linguocultural features, semiotic and content analy-
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Introduction

In the context of the rapid development of digital technologies and global communication processes, the
traditional mechanisms of self-presentation and identity formation have undergone a significant
transformation. The virtual space represented by social networks, messengers, blogs and other online
platforms has become not only a new sphere of interaction, but also a powerful tool for symbolic self-
expression, where a linguistic personality gets the opportunity to exist in multiple, often divergent, forms.
This phenomenon raises a number of research questions related to the authenticity of self-presentation,
adaptation to cultural codes, and the interaction of various linguistic and cultural models within a single
digital space.

The relevance of studying a linguistic personality in a virtual environment is determined by several
factors. Firstly, Internet communication has become an integral element of modern socio-cultural reality, but
its linguistic aspects still remain insufficiently studied. Secondly, virtual discourse, as one of the most
dynamically developing types of speech activity, requires a theoretical understanding of its genre, pragmatic
and linguistic semantic characteristics. Thirdly, a virtual linguistic personality is formed in specific
conditions where verbal means interact with visual and symbolic codes, which requires a comprehensive
analysis involving semiotic and linguocultural approaches. In the context of digital communication, a
linguistic personality appears as a dynamic construct, whose representation is carried out not only by means
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of language, but also by means of symbols, visual images, emojis, memes, avatars and other semiotic
components. It is these elements that become key in the process of self-identification and integration into
certain cultural and social communities. Semiotic systems in virtual discourse play the role of not only an
emotional marker, but also a marker of belonging, and their interpretation is carried out depending on the
cultural context, linguistic background and cognitive attitudes of the participants in communication.

The purpose of this study is to identify and systematically analyze the linguistic, cultural and semiotic
features of a linguistic personality in a virtual environment, with an emphasis on the role of symbolic means
in the processes of its formation, self-presentation and intercultural interaction. The object of the analysis is
the linguistic personality of the user of digital platforms, and the subject is a set of linguistic, cultural and
semiotic resources used to express identity in online communication.

Based on the above, the following hypothesis is put forward in the framework of the work: in a virtual
environment, a linguistic personality is formed not only due to lexical and syntactic characteristics, but also
on the basis of visual, iconic and culturally determined components that determine self-presentation
strategies and the degree of perceived identity. The research question is formulated as follows: how do
virtual semiotic and linguistic cultural tools influence the construction, representation and perception of a
linguistic personality in the context of intercultural communication?

The present study aims to fill the existing gap in the field of describing linguistic personality in digital
discourse, as well as to propose a comprehensive approach to its analysis combining the tools of
linguoculturology, semiotics and content analysis. The scientific and practical significance of the work lies in
the possibility of applying the results obtained in the study of digital identity strategies, in teaching
intercultural communication, digital linguistics, and in developing methods for analyzing virtual discourse.

Theoretical and conceptual foundations of linguistic personality and self-identification research

The question of the linguistic personality as an object of linguistic and linguocultural research has
become one of the key areas of modern humanities. One of the fundamental theorists in this field is
considered to be N.D. Arutyunova, who considered the linguistic personality through the prism of types of
meanings and categories of evaluation. Her work emphasizes that assessment and subjective modality are
integral aspects of the linguistic representation of identity [1]. Arutyunova’s ideas were developed in the
linguistic and cultural paradigm, in particular in the works of V.I. Karasik, who introduced the concepts of
the concept and the linguistic circle of personality into scientific circulation as a systemic model of
interaction between language and culture [2]. G.V. Bykova, relying on ethnolinguistic and culturological
approaches, emphasizes that language is not only a means of communication, but also a mechanism of ethnic
self-identification, allowing one to realize belonging to a certain community and cultural code [3]. From this
perspective, language in a digital society performs the function of not only transmitting information, but also
forming a collective identity.

The psychological aspects of self-presentation are revealed in the research of T.A. Kubrak, where it is
proved that the choice of speech strategies is closely related to self-esteem, motivation and self-image of the
subject [4]. In turn, M.A. Lappo complements this approach by demonstrating how semantic and pragmatic
language resources are used to express individual identities depending on the communicative situation [5].
M.B. Bergelson suggests considering virtual identity as a result of discursive activity, emphasizing the
importance of nicknames, lexical markers and genre formats in shaping the user’s image in the Internet space
[6]. Thus, collectively, these authors form the foundation of a theoretical framework for analyzing linguistic
personality in a digital environment, emphasizing both universal and culturally determined parameters of its
representation. This theoretical block is completed by the work of E.F. Serebrennikova, in which it is
proposed to consider language as both a dynamic and a static system, which is especially important in the
context of the rapid development of digital reality [7]. The researcher raises the question of changing the
lexical and semantic structure of language under the influence of new forms of communication, including
virtual platforms and digital communication channels, thereby reinforcing the idea of the transformation of
linguistic personality in the context of global changes.

Semiotics of virtual space: visual codes, symbols and digital representation

Modern virtual space forms a special sign system in which visual elements — emojis, memes, GIFs,
avatars, hashtags — act as means of cultural labeling, self-presentation and identification. They become a
language capable of conveying emotional, social, and cultural meanings. Z.I. Rezanova and Yu.K. Skripko
consider emojis as typologically significant symbols that perform the functions of emotional and social self-
identification, especially in fan discourse and blogs [8]. J. Clark, relying on the concept of ecological
semiotics, analyzes virtual environments as independent sign systems interpreted through the prism of
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cultural expectations [9]. B.R. Barricelli and co-authors classify the iconic signs of the digital environment,
emphasizing their pragmatic function, depending on the genre, platform and degree of interactivity [10]. The
research of H.J.F. Dengah and J.G. Snodgrass works in the same plane, where the avatar is interpreted as a
mediator between personal identity and collective expectations [11]. M. Danesi proposes the concept of
emoji as a para-language operating within an autonomous semiotic system that complements the verbal text
emotionally and culturally [12]. D. Crystal interprets them as a tool of linguistic economy that can replace
complex verbal constructions [13]. N. Al Zidjaly analyzes visual narratives (in particular, selfies) as means
of positioning a subject with semantic autonomy [14]. Thus, visual-semiotic means form an independent
layer of digital discourse, where signs become units of semantic formation and cultural representation, which
requires a rethinking of classical linguistic categories.

Pragmatics and narrative strategies of digital identity

Digital identity is formed as a result of pragmatic and narrative strategies that determine user behavior
on social networks, blogs, and messengers. In this space, language becomes not only a means of
communication, but also an instrument of positioning, emotional representation and affiliation.

M.A. Lappo considers the pragmatics of self-identification through the choice of lexico-grammatical
and intonational forms, emphasizing the adaptability of speech acts depending on the status and
communicative situation [5]. A similar position is taken by N.V.Poddubnaya and S.A. Mikhienko,
emphasizing the hybridization of styles as a characteristic feature of blog communication [15]. In the context
of digital lexicography, Kleimenova V.U. points to the gap between real and virtual identity, emphasizing the
importance of semantic structure and linguistic creativity [16]. The review by J. Huang et al. offers a
typology of digital personality reconstruction strategies, showing its instability and dependence on platforms,
audience and goals [17]. J. Androutsopoulos analyzes the phenomenon of “classroom design”, where the
context is formed not only by language, but also by metatext markers that define affiliation scenarios [18]. In
this vein, M. Zappavigna introduces the concept of “ambient affiliation”, which describes network identity as
an empathically-attuned, rather than an addressable discourse [19]. From the point of view of narratology,
A. Georgakopoulou identifies “small stories” as a key genre mechanism of identity representation in social
networks [20]. R. Page complements this approach by analyzing storytelling as a form of collective identity
based on visual-verbal integration [21]. The gender aspects of digital self-presentation are presented in a
study by S.C. Herring and A.R. Dainas, where the blogging environment is described as a “digital street”,
with stylistic selection and code-switching characteristic of it [22]. E. Djonov and S. Zhao emphasize the
need for an intermodal analysis of identity, where verbal and visual codes form a single narrative structure
[23]. D. Barton and C. Lee work in the same perspective, showing that online language is not only a text, but
also a sustainable practice that forms identity roles within the framework of social and platform norms [24].

Thus, digital identity appears as a dynamic construct formed through narrative forms, pragmatic
strategies, and visual modalities that serve as means of integration, expression of belonging, and formation of
subjectivity in an online environment.

Linguistic and cultural features of a virtual personality in an intercultural and national perspective

Digital identity is not only the result of individual choice, but also a reflection of collective cultural
codes formed in a specific linguistic and cultural environment. Of particular importance in this context is the
analysis of culturally determined signs, symbols and self-presentation strategies, which vary depending on
the ethnic and socio-cultural affiliation of users. G.V. Bykova emphasizes the role of language as a cultural
code and a means of ethnic self-identification. In her opinion, language performs not only a communicative,
but also an integration function, ensuring the stability of ethno-cultural identity in the context of
globalization [3]. This approach is especially important in the study of digital discourse, where there is a
simultaneous influence of global and local norms on user behavior.

The complexity of cultural modeling in a virtual environment requires the analysis of language as both
a dynamic and static system. In this aspect, valuable theoretical provisions are contained in the work of
E.F. Serebrennikova, which examines the mechanisms of linguistic transformation under the influence of
cultural, social and technological factors [7]. The author offers the concept of the duality of language — as a
flexible system responding to changes, and as a stable means of expressing cultural memory.

The national Kazakh context is also actively involved in the international field of digital identity
research. A.S. Rejep and his co-authors consider the virtual linguistic personality through the prism of
lexico-semantic features determined by the cultural specifics of Kazakh society [25]. The authors note that
significant elements of representation are not only words, but also references to cultural realities, local
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metaphors and idioms. This highlights the need to take into account the cultural background when analyzing
the verbal and non-verbal elements of digital communication.

Thus, the linguistic and cultural features of digital identity are manifested both in the choice of
linguistic means and in the symbolic organization of utterances. National context, mental attitudes,
ethnocultural symbols — all this becomes an integral part of the digital personality and requires
consideration in its linguistic and semiotic analysis. The inclusion of Kazakhstani research in the
international framework allows us to localize global theories and demonstrate the specifics of regional digital
discourse.

Materials and methods

The methodological framework of the study is grounded in an interdisciplinary approach that integrates
methods of linguistic, linguocultural, semiotic, and content analysis. This choice is motivated by the need for
a comprehensive understanding of linguistic personality under conditions of virtual communication. The dig-
ital environment, conceived as a space of self-presentation and identity representation, necessitates the analy-
sis not only of verbal means but also of visual-symbolic resources functioning within culturally marked se-
miotic systems. Accordingly, the applied methods are aimed at identifying, interpreting, and systematizing
those elements of digital discourse that mediate the processes of constructing and expressing virtual linguis-
tic identity.

The object of the study is the linguistic personality in the virtual environment as represented within dig-
ital platforms. The subject of analysis comprises linguistic, cultural, and semiotic means of self-presentation,
including emojis, hashtags, visual images, structural features of profiles, as well as textual and multimodal
utterances through which identity-related meanings are constructed and communicated.

The empirical basis of the research consists of a corpus of 100 posts selected from public accounts on
the social networking platform Instagram, in which users actively represent their identities through symbolic
and textual means. The expansion of the corpus compared to the initial sample made it possible to increase
the representativeness of the material and the stability of the identified patterns. Posts were selected accord-
ing to the following criteria: a thematic focus on self-expression and the construction of the “self” (travel,
reading, professional identity, social positioning, hobbies, cultural practices, etc.), as well as the presence of
pronounced visual-semiotic components (emojis, images, stylistic markers, hashtags, and elements of multi-
modality). The geographical scope of the accounts predominantly covers the English-language digital space;
however, given the global nature of the platform, the analysis also included culturally hybrid forms of lin-
guistic behavior reflecting transnational and intercultural communicative practices.

Semiotic analysis was aimed at identifying the system of signs employed in virtual communication and
interpreting their meanings within the context of intercultural interaction. Particular attention was paid to
emojis, memes, visual images, and iconic elements that reflect cultural specificity, emotional codes, and us-
ers’ communicative strategies. Special emphasis was placed on the transformation of the meanings of identi-
cal symbols across different linguocultural environments, as well as on their role in modeling digital identity
and representing socially significant positions.

Linguocultural analysis made it possible to reveal how cultural norms and values determine the choice
of verbal and visual resources in digital discourse. The analysis focused on lexico-semantic markers, ele-
ments of self-characterization in profile descriptions, the use of culturally specific expressions, references to
precedent phenomena, and sociocultural realities. This approach enabled an assessment of the degree of cul-
tural conditioning of virtual self-presentation and the identification of features of identity verbalization
across different discursive and cultural contexts.

The method of content analysis was employed for the systematic examination of the thematic, stylistic,
and emotional-semantic characteristics of user-generated posts. Quantitative analysis included the frequency
of emojis and hashtags, the use of evaluative lexis expressing the subject’s attitudes, values, and positions, as
well as engagement parameters (the number of “likes” and comments). This made it possible to identify
dominant trends in identity positioning strategies and to correlate them with types of discursive and semiotic
design of utterances.

The integration of these methods ensured a comprehensive analysis of linguistic personality in the vir-
tual environment based on its linguistic, cultural, and semiotic characteristics. The findings made it possible
to identify key mechanisms of digital identity construction and to determine how semiotic practices are in-
volved in the formation and representation of the social and cultural self. The proposed approach is con-
sistent with the hypothesis formulated in the introduction concerning the system-forming role of signs and
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symbols in modeling linguistic personality and provides an answer to the research question regarding the
influence of linguocultural codes on processes of virtual self-presentation.

Results and discussion

Content analysis of texts on social networks shows that linguistic and cultural features play an im-
portant role in the construction of messages and in users’ self-presentation. Elements such as slang, abbrevia-
tions, cultural references, emojis, and hashtags help users not only express their thoughts but also demon-
strate their belonging to certain cultural or social groups. Virtual communication thus becomes a complex
network of semiotic codes that requires interpretation within a linguistic and cultural context. Below are ex-
amples and analyses of communication for both semiotic and content analysis in the context of linguistic
identity in the virtual world (see Table 1).

Table 1
Semiotic analysis of virtual communication
Symbols Signifiers Culturalcontext Identityconstruction
Emojis in social media “Had the best time!” | The use of these emojis reflects |The choice to share this content
posts L a culturally shared understand- |indicates the user’s lifestyle and

ing of leisure and happiness social identity, as they project an
associated with beach activities. {image of being adventurous and
The combination of text and engaged in leisure activities that
emojis creates a semiotic sys-  [may resonate with peers.

tem that conveys a layered
meaning of identity.

Hashtags in online #ClimateAction, An Instagram user expresses Each hashtag encapsulates a
discourse #EcoWarrior, their involvement in climate concept that signifies commit-
#SustainableLiving activism by using hashtags that [ment to environmental issues

function as culturally marked |and positions the user as an en-
labels of environmental respon- |gaged and socially responsible
sibility. The hashtags serve as  |individual within a value-
semiotic markers that categorize|oriented virtual community.
the content and connect the user
with broader movements.

Profile descriptions in so- |An Instagram bio: « Each emoji and phrase serves as|The way the user curates their
cial networks World traveler | s a symbolic representation of the |bio reflects a desire to be seen as
user’s interests and personality |open-minded and engaging, po-
traits. Their combination creates |sitioning themselves within a

a multifaceted identity that em- [community of like-minded indi-
phasizes adventure, literacy, viduals who value travel, litera-
and positivity. ture, and positive self-
presentation.

Book lover | 46" Dog
mom | Spreading posi-
tivity +.»

These kinds of hashtags also reflect cultural trends in activism and social responsibility. They create a
shared language within communities of eco-conscious individuals, enhancing the sense of belonging and
identity. Their use indicates the user’s intent to align themselves with a specific discourse, thus shaping their
identity as an engaged and responsible participant within this virtual community.

Here is a structured approach to analyzing Instagram posts related to linguistic identity, including ex-
amples and the procedure of data analysis. We collected 100 Instagram posts from open accounts of users
who frequently publish content about their interests and identities. We used a mix of content types (personal
narratives, lifestyle, activism, etc.) and analyzed the material according to the model presented below (see
Table 2).
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Table 2
Categorization of posts from Instagram

Post Emojis |Caption Categorization

1|A user shares a photo from | ;[ «Soaking up the sun and enjoying every  |Personal Interests (e.g., travel, life-
a beach vacation. -1 |moment! #[] (] #BeachLife #Sunshine» |style practices)

2|A user posts a picture of  [jjs4"  [«Diving into these new reads! Personal Interests / Cultural Practic-
their new book collection. v+ #BookLover #ReadingGoals» es (e.g., reading, self-education)

3|A user shares a snapshot  |ge «My furry best friend '8 C#DogMom Identity Markers (e.g., pet owner-
of their dog. #Petsy ship, everyday roles, hobbies)

4|A user shares a photo ofa | & «Standing up for what matters! Social Activism (e.g., climate action,
protest. & #ClimateAction #SaveThePlanet» civic engagement)

5|A user shares a picture of | % |«Cooking is my therapy [1%#Foodie Identity Markers / Lifestyle Practices
their homemade meal. #HomeCooking» (e.g., hobbies, self-care routines)

We also analyzed the number of likes 811, which serves as an indicator of the level of audience en-
gagement and reflects users’ immediate affective response to a post. The number of comments was examined
as a measure of interactive involvement, demonstrating how actively other users participate in discussing the
published content. Emojis used were systematically counted and categorized according to their emotional
and symbolic functions, while hashtags used were identified and analyzed in terms of their thematic rele-
vance and their role in linking individual posts to broader discursive communities. In addition, the sentiment
of captions was analyzed in order to determine the emotional and evaluative orientation of identity-related
messages. Importantly, sentiment was classified as positive, negative/critical, or neutral/mixed, which allows
for a more adequate interpretation of posts dealing with socially sensitive topics. The parameters listed above
were applied consistently across the entire corpus of 100 Instagram posts, while Table 3 presents illustrative
examples demonstrating the analytical logic (see Table 3).

Table 3

Data analysis of semantic content (Instagram corpus, illustrative subset from N = 100)
Post Number|Theme Likes [Comments |Emojis Used [Hashtags Used Sentiment
1 Personallnterest {120 |15 0 0 #BeachLife, #Sunshine Positive
2 Personallnterest (95 |10 i+ #BookLover, #ReadingGoals Positive
3 Personallnterest {150 |20 W[ #DogMom, #Pets Positive
4 SocialActivism 200 |30 & #ClimateAction, #SaveThePlanet |Negative/Critical
5 Personalinterest |80 |5 (% #Foodie, #HomeCooking Positive
6 SocialActivism (180 |28 Al #NoPlanetB, #ActNow Negative/Critical
7 SocialActivism |165 |22 TN Y #Justice, #HumanRights Negative/Critical
8 Lifestyle 110 |12 + #SelfCare, #Balance Positive
9 SocialActivism (140 |18 L)) #Peace, #StopViolence Neutral/Mixed
10 Personallnterest (90 |7 & #CreativeL.ife, #ReadingTime Positive

As can be seen from Table 3, posts related to social activism systematically demonstrate higher levels
of engagement, expressed in increased numbers of likes and comments, compared to posts focused on per-
sonal interests or everyday lifestyle practices. This tendency was consistently observed across the analyzed
corpus of 100 posts, indicating that socially significant #1 [1 themes attract broader attention and stimulate
interaction within digital communities. At the same time, activist publications are more frequently character-
ized by a negative or critical sentiment, which should not be interpreted as emotional negativity in a narrow
sense. Rather, such sentiment reflects a discursive stance of protest, moral concern, and critical reflection on
social and environmental issues, functioning as a key resource for identity construction.

Importantly, the tendencies illustrated in Table 3 are not limited to individual examples but reflect re-
current patterns observed across the analyzed corpus. A consistent differentiation was identified between
posts oriented toward everyday self-presentation and those addressing socially significant issues: while the
former predominantly employ positively marked affective and visual resources, the latter more frequently
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rely on critical or mixed evaluative strategies. This distribution indicates the presence of stable pragmatic
and semiotic conventions underlying different modes of identity construction in digital discourse.

Next, the data were categorized according to engagement analysis in order to identify dominant tenden-
cies across the corpus rather than isolated instances. This stage of analysis made it possible to trace recurring
patterns in user interaction, emotional marking, and thematic positioning within the digital environment. This
content analysis allowed us to analyze Instagram posts in terms of linguistic identity, highlighting how users
express themselves through language, symbols, and community engagement. By systematically categorizing
and analyzing data, we can derive meaningful insights into the role of social media in identity formation.
Here are the results of Analysis: Semiotic and Content Analysis of Linguistic Identity in the Virtual World
(See Table 4).

Table 4
Semiotic analysis of emojis and hashtags
Element |Description Signifiers Cultural Context Identity Construction
Emojis |User posts abouta | g [ Represents leisure and joy in  |Projects an adventurous,
beach trip Western culture sociable identity
Hashtag |Activism in climate [#ClimateAction, Connects user to eco- Aligns user with climate
S change #EcoWarrior conscious movements activism identity

As shown in Table 4, emojis and hashtags function as culturally marked signifiers that connect
individual self-presentation to broader value-based communities. They operate not merely as decorative
elements but as meaningful semiotic resources structuring digital identity. The narrative and profile-based
realization of identity strategies is further systematized in Table 5 (See Table 5).

Table 5
Content analysis of online narratives and profile descriptions
Content Type  |Themes Language Use Identity Construction
Personal Vulnerability, resilience, community |[Emotive adjectives, coping  |Advocates for mental health
Narrative support strategies awareness
Instagram Bio |Interests (travel, books, pets) Symbolic emojis and phrases |Open-minded and engaging
identity

Table 5 demonstrates how linguistic and symbolic choices within captions and profile descriptions
consolidate identity positions at the level of thematic orientation and evaluative language use. The interaction
between emotive vocabulary and symbolic markers reveals stable patterns of identity framing. The integrated
results of semiotic and content analysis are presented in Table 6 (See Table 6).

Table 6
Results of Analysis: semiotic and content analysis of lingistic identity in the virtual world

Symbols |Description Signifiers Cultural Context Identity Construction
Emojis |User posts abouta | [ Represents leisure and joy in  |Projects an adventurous,

beach trip Western culture sociable identity
Hashtag |Activism in climate |#ClimateAction, Connects user to eco- Aligns user with climate
S change #EcoWarrior conscious movements activism identity

As reflected in Table 6, semiotic markers and thematic positioning converge in the construction of
socially recognizable identity models. The recurrence of specific symbolic clusters confirms the systematic
nature of these identity configurations. A parallel content-oriented perspective, emphasizing narrative
structuring and language use, is summarized in Table 7 (See Table 7).
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Table 7
Content analysis of online narratives and profile descriptions
Content Type  |Themes Language Use Identity Construction
Personal Vulnerability, resilience, community |[Emotive adjectives, coping  |Advocates for mental health
Narrative support strategies awareness
Instagram Bio |Interests (travel, books, pets) Symbolic emojis and phrases |Open-minded and engaging
identity

Table 7 reinforces the identified correlation between thematic domains, linguistic choices, and identity
projection strategies, highlighting the structural coherence of digital self-representation practices.

Based on the data analysis, we found out the following specifics of virtual communication:

High Engagement: Posts related to social activism tend to receive more likes and comments compared
to personal interest posts, indicating a strong community engagement.

Emoji Usage: Emojis related to emotions (e.g., hearts, smiley faces) are prevalent in personal posts,
while social activism posts often use emojis related to nature and action (e.g. Earth, fists and etc.).

Sentiment: The majority of posts express a positive sentiment, suggesting a trend of uplifting and
encouraging content in the context of personal identity and community support.

The content analysis of virtual communication confirmed that the virtual environment has a significant
impact on the linguistic personality, which is expressed in the active use of semiotic means, such as visual
signs, emoji, memes and other symbols, for self-presentation and communication. Several key aspects were
identified:

1. Sign system of virtual communication: Virtual communication is not limited to verbal means. Users
actively use non-verbal signs to convey meaning, emotions and cultural information. These sign systems,
including emaoji, stickers and visual images, allow us to convey complex emotions and intentions,
complementing or replacing text messages.

2. Cultural specificity of signs: It turned out that semiotic means in the virtual world vary depending on
the cultural context. Emoji, memes and other symbols can have different meanings in different cultures. For
example, the same emoji can express completely different emotions or intentions in different linguocultural
communities. This confirms the importance of cultural literacy when participating in virtual communication.

3. Identity and self-presentation: Users in the virtual space actively construct their identity using
semiotic elements. Emoji, choice of images, avatars and memes help users create a desired image adapted to
certain cultural and social norms. This is especially important for intercultural communications, where the
choice of signs and symbols becomes a means of integration into the community.

4. Intercultural communication: The virtual environment promotes active interaction between
representatives of different cultures. However, research has shown that cultural differences can lead to
misunderstandings related to the interpretation of signs. For example, symbols and memes widely used in
one cultural context may be incomprehensible or misunderstood in another culture.

5. Transformation of linguocultural norms: Virtual communication contributes to the change of
traditional linguocultural norms. Users adapt their behavior and self-presentation to new conditions, creating
new sign systems and interaction formats. These processes occur dynamically, which leads to constant
renewal and expansion of sign systems in the virtual world.

Thus, the results of the study showed that virtual communication forms a unique linguocultural
environment, where semiotics plays an important role in the construction of virtual linguistic identity and
intercultural communication. These changes require careful analysis and further study, especially in the
context of globalization and the growing influence of digital technologies on everyday communication.

The results show that a virtual linguistic personality is formed at the junction of verbal and non-verbal
components of communication. Emojis, memes, GIF animations, avatars and other visual elements perform
not only a communicative, but also a cultural, identification function. Their perception and use is determined
by the linguistic and cultural context.

Thus, semiotic analysis confirms that the same sign can be interpreted in different ways depending on

the cultural environment. The emoji “&” in Western culture means approval, whereas in a number of Middle
Eastern countries it can be perceived as offensive. Similarly, “¥ () is associated with love in Western

culture, and in East Asia, emotions are often expressed through emojis of colors, such as “%#” or “¥”. These
differences highlight the need for cultural sensitivity in online communication. Memes serve as a channel for
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expressing cultural affiliation. For example, the image of Captain Picard from Star Trek in English-language
discourse is associated with sarcasm, but outside of this context it loses its meaning. In Japan, memes with
anime characters are popular, which express not only humor, but also belonging to certain subcultures. Thus,
memes form cultural boundaries limited by knowledge of symbols and contexts. Avatars also reflect cultural
differences. In Western countries, users are more likely to use real photos, emphasizing authenticity. In East
Asian countries, on the contrary, stylized or anonymous images are preferred, often with a reference to anime
culture. In Arab and African countries, images with national or religious symbols are often used to express
collective identity.

GIF animations perform both universal and culturally specific functions. For example, a GIF with Jim
Carrey from The Mask is easily interpreted in English-speaking culture as an expression of delight or
surprise. It may not be clear in other regions. In the Russian-speaking environment, references to Soviet
films are often used (for example, “Well, wait!”), which indicates the formation of a local semiotic
environment. A content analysis of lexical features has shown that a virtual linguistic personality also
manifests itself through slang, abbreviations, and emotional markers. Examples like “LOL, that was lit!”” or
“I CAN’T EVEN!!!” indicate belonging to youth Internet subcultures. The use of hashtags like #Grateful,
#Blessed highlights religious and cultural values, especially characteristic of English-speaking Christian
communities. The phenomenon of linguistic hybridization is of particular interest. In the messages of users
for whom English is not their native language, borrowings from their native languages often appear, for
example: “I’m going to the fiesta this weekend!”. Such phrases reflect the processes of internationalization
and emphasize identity through linguistic mixing. The analysis also showed the role of visual and graphic
means of expressing emotions — capital letters, repetitions of symbols, exclamation marks: “I CAN’T
BELIEVE THIS HAPPENED!!!”. Such techniques complement textual information and enhance its
emotional effect, being part of modern virtual rhetoric.

In general, these studies confirm that virtual communication is inextricably linked with linguistic and
cultural identity. Users adapt both language and sign systems to the audience’s characteristics,
communicative goals, and cultural norms. This creates a multi — layered system of self — identification, in
which every element — from emojis to grammatical structure — participates in building an image of a
person in the digital space.

Conclusion

The present study was aimed at identifying the linguistic, linguocultural, and semiotic mechanisms
involved in the formation of linguistic personality under conditions of virtual communication. An analysis of
the empirical material made it possible to conceptualize the digital space as a distinct semiotically organized
environment in which processes of self-presentation and identity construction are realized through the
interaction of verbal and visual-symbolic resources.

The findings confirm the assumption that linguistic personality in the virtual environment is shaped not
only through traditional linguistic structures, but also under the influence of visual-semiotic codes that reflect
cultural norms, value orientations, and the communicative expectations of digital communities. Emojis,
hashtags, iconic elements, graphic markers, and multimodal configurations of utterances function as
meaningful resources of sense-making and play a system-forming role in the construction of digital identity.

The analysis of user-generated content demonstrates that virtual communication contributes to the
emergence of stable semiotic practices through which individuals articulate both personal and collective
forms of identity. Linguistic personality in the digital space is manifested through the selection of thematic
domains, strategies of self-presentation, emotional-evaluative means, and modes of engagement with socially
significant discourses. At the same time, different types of content exhibit different pragmatic orientations:
publications focused on everyday practices and personal interests are predominantly characterized by
positive affective coloring, whereas socially and value-laden utterances are often realized through critical or
mixed tonalities, performing the function of social and moral positioning.

The results of the semiotic analysis point to cultural variability in the interpretation of signs and
symbols within the virtual environment. Identical visual elements may acquire different semantic and
pragmatic meanings depending on the cultural context and communicative situation, which underscores the
importance of linguocultural competence in intercultural digital interaction. From this perspective, virtual
linguistic personality emerges as a dynamic and multi-layered construct formed at the intersection of
linguistic means, cultural codes, and visual-semiotic resources.
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At the theoretical level, the findings contribute to contemporary research in linguocultural studies,
semiotics, and digital discourse by refining existing understandings of the mechanisms through which
linguistic personality is modeled in the context of digitalized communication. From an applied standpoint,
the results may be relevant for the analysis of intercultural communication in online environments, for the
development of educational programs in digital and media-linguistic literacy, and for the design of inclusive
and culturally sensitive online communicative spaces.

At the same time, the study has certain limitations. The analysis was confined to the material of a single
social networking platform, which determines the specificity of the forms of self-presentation and the
dominant semiotic resources under consideration. Moreover, the results reflect features of linguistic
personality within a particular digital format and do not claim to offer a universal account of all types of
virtual communication. Future research may therefore focus on the comparative analysis of linguistic
personality across different digital environments, as well as on expanding the intercultural dimension of
analysis, which would allow for a deeper understanding of transformations in linguistic behavior and identity
in the global virtual space.
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K.b. Kypmanoga, I'.K. Kymkaposa, A.b. EpmekoBa, C.A. CanpikoBa

BupTryanaasl snemaeri TUIAIK TYJIFAHBIH JUHTBOMIIEHH epeKIIeTiKTepi:
CEMHUOTHKAJIBIK KOHE KOHTEHT-TAJI/Iay

Makasaaa BUPTyaiabl KOMMYHHKALHS JKaFalbIHA TULAIK TYJIFaHBIH KaJIbIITacy epeKIIeiKTepi 3epTTelreH,
MYHZIa ©31H-631 TaHBITY XOHE HMICHTH(HKAIIIAY yAepicTepi BepOanabl KOHE BU3YaJAbl-CEMHOTHUKAIBIK
KypalIapAblH KYpAENTi e3apa dpeKeTTecyi apKbUIBI XKY3ere acaibl. 3epTTEyIiH ©3eKTUIr HU(PIBIK Ioyipae
KOMMYHUKATHBTIK TOXipuOenepaiH TyOereisi e3repyiMeH alKbIHAATAIbl: OJNEYMETTIK JKENiIep akmapar
alMacy apHajlapbl PETiHIAC FaHA €MEC, MOJCHHU JKOHE QJIEYMETTIK CONKECTIKTI KaJbIITACTHIPATHIH HETi3ri
KEHICTIKTep peTiHJe KbI3MET eTeli. 3epTTey HbICAHbl PeTiH/e BUPTYaIIbl TULAIK TYJIFA KONKBIPIbI ()eHOMEH
peTiHAEe  KapacThIPBUIAABI, O OMOI3HICPAl, MEMAEPIi, XJIITerTepAi, BH3YyaIAbl OeciHenep/i,
MYJIBTUMOJAIIBUIBIK JJIEMEHTTEepiH, COHJai-aK MaiijaJaHylbUIapblH  KYHABUIBIK —Oarmapiapsl  MeH
KOMMYHHMKAaTHBTIK  CTpaTervsuyiapblH  OeifHeNeiTiH  JIeKCHKa-CeMaHTHUKAIBIK  JKOHE  CTHJIMCTHKAJIBIK
MapKepJepAi KOJIaHy apKbUIbl KepiHic Tabamel. 3epTTeydiH OmiCHAMANBIK HETi3i CeMHOTHKAIBIK,
JIMHTBOMOJICHH XOHE KOHTEHT-TANJay ONICTEPiH KipikTipyre cyieHeni, Oy mUQPIBIK ©31H-631 TaHBITYIbI
TUIMIK, MOACHH JKOHE TaHOANBIK MapaMeTpieplAiH TYTACTBHIFBIHAA KapacThIpyFa MYMKIHIIK Oepi.
OmmupukaiblK  0a3za Instagram  oneyMeTTiKk JKeNiCiHAeri amblk —akkayHTTapaaH ipikrenreH 100
JKapusUTaHBIMHAH TYPaThIH KOPITyCTaH KypaJl/ibl; oJlap alKbIH ©31H-031 perpe3eHTauusuiaybIMeH, TaKbIPBITHIK
OPTYpIIriMEeH JKOHE  BH3YyaNJbl-CEMHOTHKAIIBIK OJJEMEHTTepre KaHBIKTBUIBIFBIMEH — epeKIIeeHe .
XKyprizinren Tanmay UMQPIBIK AUCKYPCTaFbl BU3YalJbl KOMIOHEHTTEPAIH TEK KOCAIKBI KbI3MET
aTKapMalTHIHBIH, KePiCiHIIe, TYIFANBIK MaFbIHATAPABIH IepOec TachIMalAayIIbIChl PETiHAe «MEH» OcifHeCiH
KaJIBITACTRIPYFa, SMOLMSUIBIK Kyilepai Ouimipyre jkoHe MOIEHH THECUILTIKTI aiKpiHmayra OeJceHi
KaTBICATBIHBIH KOpCeTTi. 3epTTey HoTmkenepi Oipaell CeMHMOTHKANBIK OenriiepHiH WHTepIpeTanusChl
JIMHTBOMOJICHH KOHTEKCKE OaiJIaHBICTBI €IoYip ©3repeTiHiH aonenaeiini, Oy mupiblk KOMMYHUKAIHSHBIH
MSJICHH LIAPTTHUIBIFBIH alKbIH/AI, OHJIAIH KEHICTIKTEr MoJIeHUeTapalIbIK ©3apa dPEKEeTTECTIK YIIiH MOJICHH
KY3BIPETTUTKTIH MaHbI3BIH KepceTeAi. Makamaza BHUPTYalgbl TULAIK TYIFa TUIIIK ToXipubenepiH,
BU3YaAIAbl-CEMUOTUKAJIBIK KOATAPABIH JKOHE COLHUOMIACHU HOPMAaJIapJblH TOFBICbIHAA KaJIbIIITaCaTbhIH,
kahannanraH UHMOPIBIK KEHICTIKTE Y3AIKCi3 TpaHchOpManusFa YIIBIPAHThIH AWHAMHKAIBIK KYPbUIBIM
peTiHAe maldbIMaananbl. AJBIHFAH HOTIDKENEp HHGPIBIK COWKECTIKTIH KAJBINTACY TETIKTEpl >KOHIHAET1
FBUIBIMH TYCIHIKTEpi KEHEWTil, HUOPIBIK AUCKYypC 3epTTEYNEpiHAe, MOJACHUETAPAIBIK KOMMYHHUKAIUSIHBI
OKBITYId, COHJai-ak MEIMAKOMMYHHKAlUs JKOHE HHU(QPIBIK CcayaTThUIBIK CajJlaCbIHAAFbl OimiM  Gepy
GarmapriaManapbiH 93ipiiey/ie KOJIaHbUTYbl MYMKIH.

Kinm ce30ep: BUPTyanabl JUHTBUCTHKAJIBIK TYJIFa, HUQPIBIK COHKECTIIIK, JTMHIBOMOJICHH EPEKLICTIKTep,
CEeMHOTHKAIIBIK JKOHE Ma3MyYH/IbI Tajliay, MOJCHHETapalbIK OailaHbIC.

Cepus «dunonorusax. 2026, 31, 1(121) 37


https://doi.org/10.3389/fpsyg.2021.696552
https://doi.org/10.1016/j.dcm.2020.100367
https://doi.org/10.1177/1750481320961771
https://doi.org/10.1075/ni.27.2.06geo
https://doi.org/10.1017/9781108669182
https://doi.org/10.1075/jls.19002.her
https://doi.org/10.4324/9781003156312
https://doi.org/10.4324/9781003025984
https://philart.kaznu.kz/index.php/1-FIL/article/view/4055

Zh.B. Kurmanova, G.K. Kushkarova et al.

K.b. Kypmanosa, I".K. Kymkaposa, A.b. EpmexoBa, C.A. CaapikoBa

JIMHIBOKYJIBTYpHBbIE 0CO0EHHOCTH A3LIKOBOI JTMYHOCTH B BUPTYaJbHOM MHpe:
CeMHMOTHYECKHI1 1 KOHTEHT-aHAJIN3

B crarbe uccnenyercs criennduka GopMIPOBAHUS S3BIKOBOI JIMYHOCTH B YCIOBHSX BUPTYaIbHOW KOMMYHH-
Kalli{, IJIe HPOLECCHl CaMONpPE3CHTAUNH M HACHTH(GUKALUKU OIOCPEAYIOTCS CIOXKHBIM B3aUMOJCHCTBHEM
BepOaTbHBIX U BU3YaJIbHO-CEMHOTHYECKUX CPEICTB. AKTYaJbHOCTb MCCIEOBaHUSA 00yciIoBiIeHa TpaHcdop-
MalMell KOMMYHHKAaTUBHBIX IIPAKTHK B U(MPOBYIO 3MOXY, IPH KOTOPOil colHaibHble ceTH QYHKIHOHUPYIOT
HE TOJIbKO KaK KaHallbl 0OMeHa HH(pOopManuel, Ho U Kak KIFOUeBbIe IPOCTPAHCTBA KOHCTPYHUPOBAHUS Kylb-
TYpHOH W COIMAIILHOW MAEHTUYHOCTH. B (okyce BHHMaHMS HAaXOIWTCS BHPTYaJbHAs S3BIKOBAsl JIMIHOCTH
KaK MHOTOMEpHBIH ()eHOMEH, MPOSBILIIONIMICS Yepe3 HCIOJIL30BaHNE IMO/3H, MEMOB, XOIITEIOB, BU3yallb-
HBIX 00pa3oB, JIEMEHTOB MYJIbTUMOJAIBHOCTH, @ TaKKe JEKCHKO-CEMaHTHUECKUX M CTHIMCTHYECKHX Map-
KEpOB, OTPaXKAIOIINX IEHHOCTHBIE YCTAaHOBKH M KOMMYHHMKATHBHEBIE CTpPAaTEeTHH IOJb30BaTenell. Merogomo-
rudecKas OCHOBA HCCIICIOBAHMS BBICTPOCHA HAa MHTETPAINM CEMHOTHYECKOTO, JIMHIBOKYJIBTYPHOTO M KOH-
TEHT-aHaJIN3a, YTO MO3BOJIMIO PACCMOTPETh MHU(PPOBYIO CAMONIPE3EHTAUIO B €IUHCTBE A3BIKOBBIX, KYJIBTYP-
HBIX M 3HAKOBBIX TAPaMETPOB. DMITUPUIECKYI0 0a3y coctaBm kopmyc u3 100 myOmukanuii, OTOOpaHHBIX U3
OTKpBITHIX aKKayHTOB COIMAIBHOM ceTH Instagram mo KpuTepHsM BBIPa)KEHHON CaMOpENPe3eHTalllH, TeMa-
THYECKOTO Pa3HOOOpa3usl M HACBHIEHHOCTH BH3YaJIbHO-CEMHOTHYECKUMH deMeHTaMu. [IpoBenéHHBIN aHa-
JIM3 TIOKa3ajl, YTO BH3YaJbHbIE KOMIIOHEHTHI IH(POBOTO IHUCKypca HE CBOASATCS K BCIIOMOTATeNbHOM (QyHK-
I[MH1, a BBICTYINAIOT CAMOCTOSITEIbHBIMH HOCHTEIISIMUA MJICHTHYHOCTHBIX CMBICIIOB, YYacTBYsS B MOJEIUPOBa-
HHUU 00pasa «1», BEIPAXKEHUN SMOIMOHATIBHBIX COCTOSHHN W MapKHUPOBAaHUH KYJIBTYPHOH HMPHHAIC)KHOCTH.
YcTaHOBIIEHO, YTO HHTEPIPETAINS OTHUX H TEX XKe CEMHOTHYECKHX 3HAKOB CYLIECTBEHHO BapbHPYETCs B 3a-
BHCHUMOCTH OT JIMHTBOKYJIBTYPHOTO KOHTEKCTA, YTO MOATBEPKIAET KyJIbTYpHYIO 00YCIOBIEHHOCTH IUppo-
BOH KOMMYHHUKAIIUH U TTOJYEPKUBACT 3HAYUMOCTD KyJIbTYPHOH KOMIIETEHTHOCTH B MEXKYIbTYPHOM OHJIAMH-
B3aHMOJICHCTBUH. BupTyanbHas S3bIKOBast JIMYHOCTh PACCMATPHBAETCS B CTaThe KAaK JUHAMUYECKHH KOHCT-
PYKT, (DOPMHUPYIOIIHICS HA MEPECEUCHHN S3BIKOBBIX NMPAKTHK, BU3YaIbHO-CEMHOTHIECKHX KOAOB M COIHO-
KyJBTYPHBIX HOPM, TIO/IBEP)KCHHBII IIOCTOSTHHON TpaHC(OPMAINH B YCIOBUSX TII00ATU3MPOBAHHOTO IU(PO-
BOTO IIPOCTPAHCTBA. [loydeHHbIe Pe3yIbTaThl PACIIUPSIOT MIPEACTABICHUS O MEXaHW3Max IU(pPOBOH HICH-
TUYHOCTH M MOTYT OBITh HCIIOJIb30BaHbI B HCCIIEIOBAHUIX IU(PPOBOTO JUCKYpCa, B IIPETIOAaBAaHUH MEKKYIIb-
TYpHOH KOMMYHHKAIIMH, a TaKXKe IPH pa3paboTKe 00pa3oBaTeIbHBIX MIPOrpaMM B 00JaCTH MeIHaKOMMYHH-
KaIuid 1 uPpOBOI rPaMOTHOCTH.

Kniouesvie crosa: BUpTyanbHas S3BIKOBAs IMIHOCTD, III(POBAst MACHTHIHOCTD, THHTBOKYIBTYPHBIE OCOOCH-
HOCTH, CEMHOTHYECKHH U KOHTEHT-aHAIN3, MeKKYIbTyPHast KOMMYHHKAIIHS.
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