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Film discourse: the semantic interpretation of film titles

This article discusses the problems of semantic interpretation of the titles of feature films, as films turned into
influential means of mass communication in the modern life. Filmonyms as one of the types of small-format
texts has become the object of linguistic research. The significance of the film discourse as an audiovisual
discourse is determined by the possibilities of its impact on the addressee. Author comprehensively analyzed
the works of foreign and Kazakhstani linguists who studied the film discourse from various aspects. The pur-
pose of the article is to identify linguistic and pragmalinguistic interpretation of Kazakhstani film titles. To
achieve the goal, the following tasks were set: to consider semantic interpretation of the titles of feature films,
to identify aesthetic function of film discourse, to group films into semantic categories, to offer the definition
of the concept of “film discourse”. The scientific significance of the research work expands the research
scope of film-discourse as a type of institutional discourse. Practical significance is due to the fact that re-
search results can be used as materials for preparing lectures and cases on audiovisual discourse and
pragmalinguistic features applied to the names of Kazakhstani films should undoubtedly become the object of
further research by linguists.

Keywords: film discourse, film titles, filmonyms, semantics, interpretation, addressee, communicative impact,
verbal communication.

Introduction

In today's society, it is quite possible that for many individuals to visit cinemas for the purpose of
recreation and watch new works of cinema industry like Hollywood have become a tradition. Due to the
Covid-19 pandemic that has occurred in the world, open-air cinemas have started operating in many
countries. At the beginning of the twentieth century, the quoted phrase “that of all the arts the most important
for us is the cinema™ has not lost its relevance. In modern society, we can see that cinema is used as a means
of mass influence on the consciousness of recipients. The concept of film discourse suggests focusing on the
film as a communicative process. The fact that film discourse is an activity that takes place within the
framework of a communicative event based on a particular situation also reveals its discursive potential. This
article is devoted to the analysis of the pragmatic potential of film titles in Kazakh language. First of all, it is
appropriate to review the works of scientists dedicated to the study of film discourse in the field of
linguistics.

In the science of Western linguistics, linguistic works devoted to the study of film discourse began to be
published and supplemented with such lexemes as cinematic discourse, film discourse, film dialogue,
dramatic dialogue, fictional conversation, cinematic pragmatic acts. A comprehensive study of the film
discourse is reflected in the works of the following scientists: J. Culpeper [1; 260], P. Quaglio [2; 200],
K. Richardson [3], M. Dynel [4].

R. McKee, a scientist who was engaged in the study of the film discourse, wrote “We watch a movie;
we hear a play” thus compared film discourse with theatrical audiovisual work [5]. In fact, it is known that
the recipients’ perception of the film begins with the name of the film. Obviously, the study of the pragmatics
of film titles will arouse interest among linguists.

In the search for works of Kazakhstani scientists dedicated to the study of the film discourse, the first
outstanding work was the dissertation work prepared by a young scientist A.B. Abagan for the degree of
Doctor of Philosophy (PhD) on the topic “Linguocultural aspect of translation of Korean phraseology into
Kazakh (from the practice of translation of Korean films)”. According to the young scientist:
«Kunoouckypc — ouckypcmapovly JCublHmMbiebl, MY3bIKAMEH KON JHcaA0aioa Hcacanovl KOpKem MoHepMeH
bezendipe omuipwin adpecam canacwina ot canamoin kowipmey (Film discourse is a collection of discourses,
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a copy of which is reflected in the mind of the addressee, often decorated with music in an artificial artistic
way) [6; 4]. This work is one of the works performed in the field of Translation Studies.

Film discourse is a previously unexplored area in the field of Kazakhstani philology. In the works of
young local scientists, there is a number of articles that focus on the linguistic and cultural features of the
translation of film discourse. The currently formed film discourse reflects the communicative patterns of
speech of modern language carriers, and the audience, watching the films, feels real conversational
communication. Thus, the verbalization of movie characters created as a natural use of language in everyday
life implies the canonical correspondence of spontaneous conversation. As it is known, there are many cases
of developing a foreign language competence through watching movies among young people. So, having
analyzed film discourse I propose the following definition of film discourse: «xunoduckypc-eepbandsi sncane
ayouo 6u3yanovl noauKoomsl MomiHOepoiy cunazel, meouanuneeucmuxa Hoicanvty (film discourse is a
collection of verbal and audio-visual polycode texts, object of medialinguistics).

Depending on the communicative situation, the addresser of the film competition are individuals who
make the film, and the addressees are ordinary film viewers.

According to the classification given by N.V. Podolskaya, the name of films refers to ideonyms (names
of works of art and scientific works, mass media) [7]. Linguists from Russian, in addition to calling film
names “ideonyms”, also call them as “filmonyms”. The term “filmonym” in general was introduced into the
field of linguistics by Ye.V. Knysh. The scientist identifies three functions of filmonyms: nominative,
communicative, and aesthetic [8].

It can be noticed, there is a rapid increase in demand among the audience for watching domestic films
in our country. We are witnessing that domestic films take part in many film festivals and have won prizes.
The audience is aware that the film “Tomiris” that won the Grand Prix of the French Film Festival L'étrange
Festival in Paris. Kazakhstani historical films are currently being purchased by Turkey, China, and South
Korea. In addition, the fact that the American distributor WellGo USA acquired the rights to distribute the
film “Tomiris” on the territory of the United States. A number of major Hollywood publications wrote about
it. Turkish TV channel is going to shoot series based on Kazakh film “Tomiris”. The film “Mukagali” which
was filmed in 2021 won a prize at the International Festival in Tallinn. These facts can be the indicator of the
competitiveness of the Kazakh film industry in the world market.

Material and methods

In the process of describing and studying domestic film discourse, the following methods are taken as a
basis: descriptive method, methods of pragmatic and discursive analysis. As research materials, domestic
film titles were taken and their pragmatic potential had been analyzed. In addition, the titles of films in
Kazakh language were analyzed and studied according to the nominative, communicative and aesthetic
functions of filmonyms proposed by researcher E.\V. Knysh.

The main function of all film titles is the nominative function. From the title of the film, recipients can
also get an idea of what the film is about.

The next function of filmonyms is a communicative function, since the title of the film is the
communication between the film itself and the audience on the other side of the screen.

The next major function of filmonyms is its informativeness. The title of the film is aimed at
influencing the addressees intellectually and emotionally.

In the course of the study, having studied the titles of films in Kazakh language, grammatically they can
be divided into the following categories:

— film titles consisting of only one proper name;

— film titles used with phrases related to historical events;

— film titles used under the name of the profession;

— film titles used with foreign phrases;

— film titles used with occasional words.

Results and Discussion

If we consider the pragmatic potential of film titles according to the above-mentioned categories, the
following popular films will form a series of films consisting of the proper names: “Kunanbay”, “Abay”,
“Amre”, “Shokan Ualikhanov”, “Tomiris”, “Birzhan-Sal”, “Zhaksylyk”, “Mustafa”, “Mukagali”. Addressees
will be able to obtain information about who is the film about, from the use of precedent names in the titles
of the films. For example, the fact that the film “Tomiris” managed to have a positive effect on the recipients
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can be seen in the comments left on YouTube and on Instagram page. For example, «Kozimoi awxan doxy-
MeHmanovl Kuno 6010blly, «Kaxcol unom. Kon kuno mycipyee 6onaowvl 6i30iy mapuxvimeizdpeny, «Kepe-

mem  purom!V! Kammor ynaool o & & &%, «Ilampuommulx, kepemem ¢unom exen! Biz conapowviy
ypnasvimulz 2ol. Makmanyza 260en 6onadvly, «Ome dHcakcovl mycipineeH, Kone mypKi miniHOe colllezeH,
mapux 6ouviHuia ocvliai boaysl Kepex, Kup napcet mininde cotineyi kepex edi, o1 0a KoHe mypKi miniHoe
colliecer CUAKMbL, NAPCyl aCKepiH Kiuikene aici3 emin xopceminmi, Tomupuc bacvin 631 wankau eoi, cal
e32epmin xcibepinmi, gurom ynaowl, enbexkmi 6azanay kepek, ansa kazazeim! Kzy. (“It was a documentary
movie that opened my eyes!”, “Good movie. You can shoot many films with our history”, “Great movie!!!”
“Cool film”, “It turned out to be a patriotic, wonderful film! We are descendants of them. | was quite proud”,
“Tt was very well shot, she spoke the ancient Turkic language, according to history it should have been like
this, Cyrus should have spoken Persian, he also spoke the ancient Turkic language, the Persian army looked
little weak in the film, Tomiris behead Cyrus. This episode changed a little, liked the film, the work should
be appreciated, go ahead, Kazakh! kz”.) [9]. (The audience's opinion was given without change). Some of
these films have become the winners of International film festivals. For example, Kazakh feature film
“Mukagali” won the main prize at the international film festival Meta Film Fest in Dubai this year. Film
“Tomiris” won Nouveau Genre Prize at L’Etrange Festival in France in 2020. Such achievements also can
influence the addressee’s desire to watch the film winners.

The series of film titles used with phrases related to historical events consists of the following films:
“Kazakh Khandigi. Altyn takh”, “Kultegin”, “Otirardifi kiiyrewi”, “Almas qilis”, “Artimizda Moskva”,
“Jawjlirek mifi bala”, “Ul1 dala zar1”, “Zulmat”. Addressees can clearly see from the title of the film that the
film was shot on the basis of historical events. For example, if to look through the comments of the
addressees devoted to the film “Uli dala zar1” there can be noticed very patriotic comments. «Ai ozimuiny 2
cazam yakblmulMObl 0Cbl KUHOEA apHan edim ekinbedim. Epikciz scvliazanvimoa 6010bl. bipax on mypapivlk
ceszim edi. Kunomnvl kepin 6012an coy KeCipaikmeH aublpbliblin WMYKIpWILIK eme OL1y0i Hbl2alma myceMmiH.
Onvimen Koca OYn KUHO Clodcemi YamaiCanObLIbIKNEH, adaioblkka mapouenetoi exen. Kanoail 0a scazoaii
boamac aoan boacan Oypelc sHcacasansiy oen oinemin. Kacvim 6ap 6oneanvt 13-me 6oaca oa avmapavikmail
acep andvim, apOip Y3iHOICI Ke3 KeleeH KO3i auiblK myneaza Hadaw emec adam 00myowl yipemedi. Ome
arcakewl oen b6azanap edim!y (I devoted 2 hours of my time to this movie, | did not regret for it. | couldn't
help crying. But it was worth it. After watching the movie, | lose my stubbornness and strengthen my
gratitude. At the same time, the plot of the film fosters patriotism and honesty. | know you did the right
thing. Although | am only 13 years old, | was deeply impressed, and each passage teaches any open-minded
person to be not ignorant. I would say it is a great film!””) [10].

The names of the films used in the name of the profession: “Balwan Solaq”, “Desant”, “Afis1”,
“Siraqs1”, “Kompozitor”, “Akhmet. Ult ustaz1”, “Dos-Mukasan”, etc. Addressees also get information from
the title of the film about the direction of the film's content. For example, the film title “Dos-Mukasan” can
easily attract the addressees, who have known this legendary music band that was very famous in 1970.

Another phenomenon that is gaining popularity in the domestic film industry is the tactic of presenting
film titles to the audience using Kazakh and Russian languages. From a psychological point of view, it can
be recognized one of the ways of selling cinema product on to the audience. The names of these films are
very popular among Russian-speaking Kazakh viewers. This is also an approach aimed at influencing
recipients psychologically. For example, the recipients of the films «Biznes po-kazakhski v Afrike», «Biznes
po-kazakhski v Amerike», «Biznes po-kazakhski v Koree», «Kelinka Sabinay, «Pobeg iz aula», «Kelinka
tozhe chelovek», «Boyjetken. VSyo iz-za neyo», «Agashki po vyzovu 2: Nachaloy. In these titles of the films
the presence of precedent units inherent to the Kazakh culture that affect the linguistic consciousness of the
addressees, and addressees will be eager to watch these films.

It is easy to see that extralinguistic factors predominate in the film discourse over linguistic factors. For
example, the script of the comedy, «Biznes po-kazakhski v Afrike» consists of light jokes and easy to accept.
After viewing the film, the recipients understand the main value of “brotherhood”, which is inherent in the
Kazakh culture. Despite the fact that the film is shot in the comedy genre, the addressee is thought-
provoking. On the YouTube channel the addressees left positive reviews about the film. The addressees left
comments on the film in Kazakh and Russian languages. 12461 comments have been left by the addressees
from all parts of the world. For example, 1) «Arza Kazax xunocwi. Hypran aza scapaticels onepiniz epze
acyscin!» (“Forward Kazakh cinema. Nurlan aga, may your business flourish!”); 2) «Qoouueeeennnvobob
KIACCCHOOO uepa cmompenu 6 kunomeampe pexomenoyio» (“S0000000 cool, we watched it at the cinema
yesterday, | recommend it”.); 3) /3 3-x ¢unobmoe «Busnec no Ka3axcku 6 ... « — MO CAMbIL CMEUHOU.
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Monooywi! 300poso cusnu! Boobwe, ecem cogemyr cmompemv Ka3axcKue KOMeouu, YmoObl nepedlcums
8peMs Kapaumuna u He enacmo 8 denpeccuio. Pebama, vl coz0anu utedespol! Bawu gpuromvl nomoearom
J00AM 6 MpYOHOe 8peMs, a umo Modcem Ovimb jayyute 2mozo! 300posvs ecemy eauiemy 001bULOMY
Kosiekmugy, komopwiii paboman nao smum u opyeumu guismamuy (Of the 3 films “Business in Kazakh
style in ... “is the funniest. Well done! Great shot! In general, | advise everyone to watch Kazakh comedies in
order to survive the quarantine time and not get depressed. You guys have created masterpieces! Your films
help people in difficult times, and what could be better than that! | wish you health to all your large team
who worked on this and other films); 4) «kKEPEMET !!! H¥PJIAH Af'A CI3'E KOII PAXMET. b¥JI KHHO
EMEC IIIEJEBP FOM. KA3AKCTAHIHI OJIEMI'E OHII/II KbIJIATRIHBI3FA CEHEMI3!!!»
(“AWESOME!!! NURLAN AGA THANK YOU VERY MUCH. THIS IS NOT A MOVIE, ITS A
MASTERPIECE. WE BELIEVE THAT YOU WILL MAKE KAZAKHSTAN FAMOUS TO THE
WORLD!!!”) [11]. The emotionally-expressive letter animation in the second example reflects the mood of
the addressees about the film. According to the addressees, the use of paralinguistic elements — emojis — is
one of the most popular phenomena in written communication. For example, the following statement proves

it: «Knaccuoui punom OO Dy (“Cool film”). Although emojis do
not have any semantic meaning in texts, they are a tool that gives completeness and expressiveness to the
text. Addressees in their comments proposed the author the idea of shooting “Kazakh style business in Ko-
rea”, “Kazakh style business in Russia” in the future. It can be seen that the author, takes into account the
interest of the audience and their wishes. For example, as a continuation of this film, The film “Kazakh style
business in in Korea” was shot. Today, it is noted that the domestic film industry has turned to a marketing
channel. The author offers stories that are interesting to addressees, devoted to the problems in society.

The usage of English lexemes in domestic film titles has become a tendency. It is noticed in titles of
films that have recently appeared. For example, «Iyoo6ai moi 6aity, «Kanuxyawl off-line», «Amawxa na
xatney. It is easy to see from the film's titles that the main addressees are young viewers. For those who
speak English, the appearance of English lexems in the title of the film can be considered an attractive tool to
capture the attention of the audience. Therefore, it can be assumed that the film is aimed at young audience.
However, such phenomena can lead to the alteration of the language norms. Domestic films in the genre of
comedy are mostly made in Russian language. This may be due to the fact of commercializing the films.
However, the film discourse materials currently offered to the recipients reflect the communicative patterns
of real speech of the Kazakh language, create a clear sense of communication in the minds of the audience,
thus sharing the code of truth and cultural realism. Recent trend of using the lexeme of another language in
the titles of domestic filmonyms has become fashionable. As it has already mentioned above, the titles of
filmonyms proposed in this position can be easily accepted by English-speaking addressees. However, this
will certainly create difficulties for recipients who do not understand this language.

Conclusion

Kazakh cinematography is shooting quality films year after year. The film industry is boosting some
countries economy. Kazakhstani film company “Kazakhfilm” after Shaken Aimanov is on the leading posi-
tion in introducing new films. More Kazakhstani people nowadays give preference to Kazakhstani films as
they have great impact on the audience. After discussing the semantic interpretation and pragmatic aspect of
the film discourse, it turned out that the titles of films have an impact on the conciousness of the addressees,
positively affect the perception of the film content, and form a certain opinion of the addressees about the
film. Kazakhstani film titles have been analyzed for the first time. As the result of the study the nominative,
communicative and aesthetic function of film discourse are identified. The analyzed titles of films are
grouped into different categories. It is established that the nominative function of Kazakh filmonyms is the
first stage of introducing the viewer to the film. According to the results of the study, it turned out that in Ka-
zakhstani linguistics, film discourse is mainly studied from the translation aspect. Studying and analyzing the
pragmatic potential of film discourse in the context of specific communicative situations poses new
challenges for linguists. Although film discourse can be considered as one of the earliest forms of media, it is
still a vital to carry out practical analysis of its linguistic, pragmalinguistic, extralinguistic features in modern
science. In further research, it would be better to research intralingual subtitles, monolingual subtitles of Ka-
zakhstani films. It definitely could enhance the study of film discourse and bring contribution to Kazakhstani
philological science.
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A.M. KypkumbaeBa

Kunoauckype: KHHO aTay1apbIHbIH CEMAHTHKAIBIK HHTEPIPETAIUICHI

Maxkananza kepkeM  (QUIBMIEpAIH ~ aTayJdapblH  CEMaHTHKAIBIK  HMHTEpIpeTalysiay — Macelnenepi
KapacTHIPbUIFaH, OiTKeHi (uibMaep Kasipri emipiae OykapaablK KOMMYHHUKALUSHBIH BIKITANIBl KypablHa
aifnannel. lareiH ¢GopmarTarsl MoTiHAEpAiH Oip Typi periHae (uiIbMAep arayniapbl JHHTBUCTHUKAJIBIK
3epTTey HbICaHbIHA Me 0obl. KMHOAMCKYPCTHIH ayIMoBH3Yabl AUCKYPC PETiHIET] MaHBI3JBUIBIFEI OHBIH
aZipecaTka ocep €Ty MYMKIHAIKTEepiMEH aHBIKTANaAbl. ABTOpP KHHOAWCKYPCHIH OPTYpJi acleKTiIepIcH
3ePTTEreH LICTENIIK JKOHE Ka3aKCTAaHJBIK JIMHIBUCT FaJbIMIAPJbIH JKYMBICTAPBIH JKaH-)KAKThl TaJllaFaH.
MakasaHbIH MaKcaThl — Ka3aKCTaHbIK (QHIbMOHUMACPAIH JMHIBUCTHKABIK JKOHE MParMaliHIBUCTHKAIBIK
WHTEPIIPETAIMACHIH aHBIKTay. MakcaTKa JKeTy VIIiH Kejleci MiHAETTep KOUBUIIBI: KepkeM (UIbMaepIiH
aTaylapblHBIH  CEMAHTHKAIBIK  WHTEPIPETAlMsIChIH  KapacThIpy; KHHOJUCKYPCBIHBIH  DCTETHKAJBIK
(YHKUMSCHIH aHBIKTay; QUIBMIEPAl CEMaHTHKANBIK KaTeropHusiap OOMbBIHIIA TONTACTHIPY; «KUHOIUCKYPC»
YFBIMBIHBIH aHBIKTAMAChIH YCBIHY. 3€PTTEYAiH FhUIBIMU MaHbI3(bUIBIFbI HHCTHTYIIHOHAIABIK JUCKYPCTBIH Oip
TYpi peTiHAe KHHOAMCKYPCTHI 3€pPTTEy CajachlH KeHeHTy Oojbin caHamambl. [IpakTHKANBIK MaHBI3IBUIBIFBI
3epTTey HOTIDKENEpiH ayquoOBH3YyalIbl ITHCKypC OOWBIHIIA OopicTep MEH KeHcTepni nalblHAay YIOiH
MaTepuangap peTiHAe NaiinaigaHyFa OONaTBIHIBIFBIHA JKOHE Ka3aKCTaHABIK (HIBMIECPIIH aTayjapbiHa
KOJIIaHBIJIAThIH TIPAarMajJMHIBUCTHKAIIBIK EPEKIIETIKTep JUHIBUCTEPIiH OJaH opi 3epTTey OOBEKTIiCiHe
aifHaTyBI THIC eKEeH/IIriHe OailIaHBICTHIL.

Kinm ce30ep: xuHOAWCKypC, (uibM araynapbl, (QUIBMOHMMIEp, CEMaHTHKA, MHTEpIpETalus, agpecar,
KOMMYHHUKATHBTIK acep, BepOaibl KOMMYHHKALIHS.

AM. Kypkumbaea

Kunoauckypce: ceMaHTHYeCKas HHTePIpeTalusl HA3BAHUH (PUILMOB

B cratbe paccMOTpeHbI MPOOIEeMbl CEMaHTUUECKOH WHTEpIpeTalny Ha3BaHUH XyJI0)KECTBEHHBIX (UIIBMOB,
MOCKOJIBKY (PHIIBMBI MPEBPATHIINCh BO BIHATEIBHOE CPEACTBO MACCOBOW KOMMYHHKALMM B COBPEMEHHOMN
*U3HU. PUIBMOHUMBI KaK OAMH M3 BHJIOB MajlO(OPMATHBIX TEKCTOB CTAIM OOBEKTOM JIMHIBUCTHYECKOTO
uccnefioBaHMs.  3HAUMMOCTh  KMHOJHUCKypca  KaK  ayAMOBU3YallbHOTO  JHUCKypca  ONpeJersercs
BO3MOXHOCTSIMU €r0 BO3ZAEHCTBHMS Ha ajpecaTa. ABTOp BCECTOPOHHE IPOAHAIM3UPOBana pabOTHI
3apy0Oe)KHBIX U Ka3aXCTAHCKUX YUCHBIX-ITMHIBHCTOB, N3y4aBIINX KHHOJHMCKYPC C Pa3INYHBIX acnekToB. Llens
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CTaTbl — BBbIABIEHHE JIMHIBUCTUYECKOHM M MparMaluHIBUCTUYECKOH MHTEpHpeTalud Ha3BaHUH
Ka3aXCTaHCKUX (UIBMOB. [l JOCTHXKEHHS MOCTABICHHON LieIH OBbUIM ONIPEACNICHBI CIEIYIOLINE 3a/auu:
paccMOTpeTh CEMaHTHUYECKYI0 HMHTEPIpPETal[MI0 Ha3BaHUM  XyHOXKECTBEHHBIX (DUIBMOB;  BBIIBUTH
ICTETHUECKYI0 (YHKIHUIO KHHOJWCKYPCAa; CTPYNIHPOBaTh (WIBMBI II0 CEMaHTHYECKHM KaTeTOPHsIM;
HPEIJIOKUTh OIpPENEeNICHUE MOHATUS «KUHOMUCKYypc». HayuHas 3HaYUMMOCTh HCCIIEOBAHUS 3aKIHOYAECTCA B
pacmupeHnn cepbl NCCIIeT0BaHMs KHHOICKYpCa KaK BUIa HHCTUTYIIMOHAIBHOTO AUCKypca. [IpakTiuaeckas
3HAYUMOCTh OOYCJIOBJIIEHAa TEM, YTO Pe3yJbTaThl MCCIEIOBAHMS MOTYT OBITh HCIIOJB30BAHBI B KauecTBE
MAaTepHaNoB Ul MOATOTOBKH JIEKLUH M KeifiCOB MO ayJHOBH3yalbHOMY AUCKYPCY, U HparMaluHTBHCTHYE-
CKHE 0COOCHHOCTH, IIPUMEHAEMbIC K Ha3BaHUSAM Ka3aXCTaHCKHUX (HIbMOB, HECOMHEHHO, IOJDKHBI CTaTh 00b-

€KTOM JaJbHEHIIIero UCCASIOBAHMS JUHTBUCTOR.

Kniouesvie crosa: KMHOOUCKYpC, Ha3BaHUS (QrIbMOB, (GMIBMOHUMEL, CEMaHTHKa, HHTEPIIPETAIHs, ajpecar,
KOMMYHHKaTHBHOE BO3JeHCTBHE, BepOaabHass KOMMYHHKAIHS.
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