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Borrowing as a way of enrichment
of the tourism terminology in the Russian language

The article deals with the problems of vocabulary enrichment with foreign vocabulary. Borrowings, on the
one hand, are the source of enrichment of the vocabulary of the language, and on the other hand, they are an
integral part of the terminology system in many areas of knowledge. The main donor languages in Russian
and English languages were analyzed. Intra-linguistic and extralinguistic reasons and factors of borrowing
were identified. The analysis of the terminological systems of the tourism sphere of the English and Russian
languages showed that borrowings in both languages can be divided into three classes: borrowings proper (di-
rect borrowings), calques (indirect borrowings) and hybrid formations. The analysis of foreign language in-
clusions in the terminology of tourism in Russian was carried out. Based on the classification of scientists,
subgroups of foreign language inclusions in the Russian terminology of the tourism sector were identified
from the corpus of the analyzed units. The analysis showed that most borrowings of the tourism term system
go through two stages of adaptation to the Russian language system: “entering” the receiving language (pho-
netic and graphic level) and the actual development of the borrowed term by the receiving language (semantic
level).
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Introduction

Enrichment of vocabulary with foreign words constantly attracts the attention of linguists and terminol-
ogists. This interest is not weakening, because borrowings, on the one hand, are a source of enrichment of
the vocabulary of the language, and on the other hand, they are an integral part of the terminology system in
many areas of knowledge.

In this study, borrowing is understood primarily as a word or phrase that is transmitted from one lan-
guage to another because of linguistic connections and assimilated in a new linguistic environment. Compar-
ison of the terms of the tourism field in Russian and English allows us to find that the lexical borrowings of
the Russian sample are much higher than the borrowings of the English corpus: 68.3 % (537 units) and 8.9 %
(67 units). This difference in numbers can be explained by the fact that in recent years concepts acquired as a
result of the rapid development of the tourism industry have become widespread in the terminology of tour-
ism in the Russian language, because of which a linguistic vacuum has formed in the nomination of new,
previously unknown concepts.

To nominate the new concept of the tourism industry, in most cases, a terminological unit of English-
speaking origin is chosen, since the formation of the tourism industry in our country takes place using for-
eign, mainly American and Western, experience.

Therefore, the active assimilation of Anglicism as one of the most effective means of term formation in
the tourism sector seems to be an undoubted fact.

In English, the main donor language is French. Most of the French terms nominate the concepts of the
catering industry (picnic, bistro, cuisine, menu, a la carte menu, plat du jour, sommelier, table d'hote menu,
buffet) and the hospitality industry (concierge, hotel, suite, maitred'hotel, apartment, porter). Here are some
examples of borrowings from other languages: Dutch (snack, cruise), Swedish (smorgasbord), Italian (carni-
val, regatta, pizzeria, casino, studio), Spanish (posada, cafeteria, cabana, parador, patio, siesta). It should
also be noted that in some terms of the tourism industry there are some Latinisms: sanatorium, condomini-
um, museum, oceanarium, adhoc, terminus, visa.
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Experimental

The terminology of tourism in the Russian language borrows terms mainly from the English language.
It is important to note that in 20 % of cases, the intermediary language is English. Before getting into the
Russian language, the terminological unit enters from one language to English and then into the Russian lan-
guage. There are some examples of borrowings of tourism from other languages in the Russian language:
French (Puswepa, nanoo, asmokapasan, kabape, pecmopamop, aipkos, anapmamenmol, OyKiem, dazajxc,
805101C, NAHCUOHAM, NAHCUOH, naccadxcup), Spanish (kagemepuii, cuecma, namuo), Italian (xapuasan,
pezama, nisidic, Ka3uho, caion, masepua), German (aeenm, kypopm, ¢ppaxm, Kyp3zai, mapuipym).

A large number of borrowed terms, especially Anglicisms, in Russian tourism terminology can be ex-
plained due to several reasons. Many researchers note mainly intra-linguistic borrowing factors [1; 143].

Applied to the Russian terminological system of tourism, we can highlight the following internal rea-
sons:

1. Lack of a corresponding concept/name in the cognitive base of the receptor language:

Incentive tour (Mucenmus-myp) — tourist trips (usually group) provided by the administration of organi-
zations, enterprises, and institutions to their employees for incentive purposes on exclusively preferential
terms or free of charge as a bonus for high performance and successful work [2; 143];

Caravaning (Kapasanune) — a subtype of car tourism, traveling with accommodation in motor house
or caravans [2; 154];

Package tour (naxuoac-myp) — any tour (individual or group) that includes a certain set of services
(transportation, accommaodation, food, excursions, etc.), the total sales value of which is equal to the cost of
its elements [2; 334];

Catering (Keumepune) — a type of public catering associated with the services outside of the restaurant
or cafe, sometimes at remote points — for example, outside the city in the nature [2; 162];

flaitel (@raimenv) — classification of the accommodation facility, which is an air hotel (“flying hotel”)
[2; 448].

2. It is the need for the specialization of the concept. This group of borrowings includes borrowings, the
semantic role of which differs from the previously used term. So, for example, the Russian word travel has
existed for a long time, which is nominated by the word «typ» (tour). However, these words cannot be used
as synonyms: the term “tour” is more specific in meaning, since it means not just a journey, but concretizes
it: this is a journey comprising a set of services (transportation, hotel accommodation, excursions, transfers,
food) [2; 421].

3. The desire to save linguistic means, when instead of a descriptive phrase, one borrowed word is used.
This reason for borrowing is closely related to the first, since, on the one hand, the speaker saves speech ef-
fort, and on the other, the language involves filling some gap with a nomination. For example, a timeshare is
the purchase of the right to use a room for a certain period in a particular hotel (boarding house, apartment)
for an extended period, while conditions for exchange are created, which allows the owners of timeshare to
change places of rest [2; 404]. The borrowed word in this case also names a new phenomenon and replaces a
cumbersome descriptive turn.

However, there are some significant extralinguistic factors that determine the process of borrowing
English-language terminology into Russian:

1. The rapid and dynamic development of the tourism sector in Kazakhstan is focused on foreign expe-
rience.

Tourism was not a priority area for Kazakhstan’s economy. The situation changed only with the imple-
mentation of market reforms in the country. The citizens of the country were allowed to travel abroad freely,
and foreigners were allowed to enter Kazakhstan freely. It was the reason for the appearance of commercial
organizations, which develop outbound tourism. At the same time, in Kazakhstan, there is a need for interna-
tional business contacts and recreation. A segment of the population has formed that can pay for international
travel. Despite all the existing problems, tourism in Kazakhstan is one of the most actively developing sec-
tors of the economy. With the development of tourism in Kazakhstan, the tourism industry terminology be-
gan to develop and form, which required the nomination of new phenomena, in particular, new types of ser-
vices provided to tourists. However, as mentioned above, in connection with the special development of in-
ternational and outbound tourism, the process of borrowing English terms began.

2. The use of English as the language of international intercultural communication. Linguistic contacts
inevitably lead to coincidences in the lexical composition of the language, to the formation of an internation-
al layer of vocabulary and the generality of concepts.

Cepus «dunonorus». Ne 1(105)/2022 15



Zh.T. Balmagambetova, G.K. Ayupova, A.E. Karimbek

3. The authority of the source language. Tourism as a branch of the economy is well-developed in Eng-
lish-speaking countries, therefore the terms that serve in this area, are the most universal and meet the needs
of the time in the development of the tourism sector. It should also be noted that the main working language
of the world’s leading tourism organization (UNWTO) is English.

4. “Language fashion”. Many linguists point to the prestige of the English word. L.P. Krysin calls this a
“rise in rank” [3; 149]: a word that is the source language nominates an ordinary object. In the receptor, lan-
guage refers to an object that in one sense or another is more significant, more prestigious, etc. A prime ex-
ample is the names of bed sizes in a hotel room. Previously, these terms were used in Russian: single bed,
one-and-a-half, double bed, triple bed. Today a double bed corresponds to a queen-size, a triple bed to a
king-size, and so on. The same can be said for hotel services: «6ebu-cummune» (baby-sitting), «pym cepeucy
(room service). There are some foreign language inclusions VIP-mypusm, Junior Suite, spa-yenmp.

Thus, we note that the extralinguistic reasons for borrowing Anglicisms constantly intersect with inter-
nal (general linguistic) reasons through the cultural and social needs of society.

The analysis of the terminological systems of the tourism sphere of the English and Russian languages
showed that in both languages borrowings can be divided into three classes: borrowings proper (direct bor-
rowings), calque (indirect borrowings), and hybrid formations.

By borrowing proper, we understood the transfer of the material form of a foreign language with certain
possible phonetic (graphic) changes due to the peculiarities of the receptor language, while the semantics of
the term of the source language is fully or partially transferred.

The studied language material shows that most of the borrowings in the term “tourism” in Russian
(62.1 % of the total number of borrowed terms) and all borrowings in English refer to direct borrowings, in
which the material form of the word and its meaning are borrowed.

In this case, the foreign language word is transferred into the receptor language with the help of:

« transliteration — letter-by-letter transfer of a foreign language word (icesurfing (aiiccépgpune),
a hybrid sport, mixing the speed of ice boating with the agility and power of windsurfing [2; 19]; aquatel
(axsameny), the informal name of the accommaodation facility, which is an appropriately equipped vessel,
retired from service as a means of transport and delivered permanently at the berth and used as a hotel
[2; 20]; alcove (anvko6) — a large niche, a recess in the wall of a large hotel room, used — depending on the
size — as a bedroom, a recreation room, a small study, a home chapel, an icon case, or a place for a sofa,
armchair, cabinet [4; 22]; chalet / chalet — a wood end welling with a sloping roof and widely over hanging
eaves, common in Switzerland and other Alpine regions [4; 53]; cabaret / cabaret — entertainment given in
a restaurant or club [4; 43]);

« transcription — sound transmission of the borrowed word (reception/ pecenwn — check-in counter
[2; 178]; catering /xetimepur — provision of food and drinks outside the cafe or restaurant of the accommo-
dation facility [2; 162]; chateau/ wamo — the name of a country castle or large country house in France; a
kind of expensive and especially prestigious French hotels [2; 194]; smorgasbord/ smorgasbord — Swedish
buffet of many cold dishes [4; 286]).

In addition to literal borrowings, the group of direct or proper borrowings can also be attributed to the
transformed ones, which are formed by additional word-formation processes:

« suffixation — modification of a foreign suffix into a suffix used in the receptor language with the
same meaning (relaxation/peraxcayus — a set of special methods aimed at relieving physical and psycho-
logical stress from a person using specially selected techniques used in balneology, SPA and Wellness, re-
patriation of tourists /penampuayus mypucmos — the return of tourists to their country, destination
loecmunayus — the place of purpose, leisure / leisir — the time remaining after work, travel to and from
work, sleep and necessary personal and house hold tasks, i.e. ‘discretionary time', which may be put to vari-
ous uses, including travel and tourism), porter /porteur — somebody who carries luggage for traveler sat an
airport, a rail way station, in a hotel);

« lexicalization — the formation of a single word from a phrase (duty free/osromu-gpu — duty-free sys-
tem at airports, on board aircraft, ferries and other vehicles, or at selected places where foreigners visit
[4; 202]; package tour/ naxuoac-myp — any tour that includes a certain set of services (transportation, ac-
commodation, food, excursions, etc.), the total sales value of which is equal to the cost of its elements
[4; 334)).

It should be noted that transformed direct borrowings, as well as borrowings transmitted using tran-
scription, are more characteristic of the Russian language than for English since many lexemes of English
terms go back to Latin roots, which are more fully assimilated by the English language and form the basis of
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many words of the general non-terminological use. In other words, many forms of “foreign” for the Russian
language are “own” for English.

Also in the Russian language, there are words based on borrowed roots:

« derivatives of borrowed words (eenuyp — eenuypuwiil; KonmuneHm — KOHMUHEHMANLHBIU, KANCYIA
— KancynvHwlil; KOHCYJL — KOHCYIbCKUIL);

« collocations with borrowed word (morooesrcnoiii xocmen, epynnoeoti myp, npsmoit uapmep, MeHIO a-Jist
Kapm, UHUYUAMUSHBILL MYPONepamop, Yacmublil mparcgep).

Results and Discussion

In the group of proper borrowings, such units as foreign language inclusions in the Russian language
should be noted. This term was first introduced by A.A. Leontiev to designate foreign words that function
both outside the system of the Russian language and included in it as ordinary borrowings [5; 63]. The un-
derstanding of inclusions in a foreign language is extensive and includes many phenomena. According to a
narrower definition, inclusions in a foreign language are often viewed as linguistic phenomena of a foreign
language, derived from Russian, in the graphical form of the original language, while maintaining the ap-
pearance of the foreign language [5; 65]. Yu.T. Listrova emphasizes that being outside the Russian language,
foreign language inclusions-lexemes are not borrowed, but used vocabulary of a foreign language in Russian
speech. Unlike the Russian vocabulary of foreign language origin, they are not facts of the Russian language
and they are not included in its vocabulary and therefore, as a rule, they are not included in the dictionaries
of the Russian language [6; 104].

Based on the classification of Yu.T. Listrova, we distinguish the following subgroups of foreign lan-
guage inclusions in Russian terminology of tourism:

1. Contaminated or Russian-foreign language inclusions. During the study of the selected terms of tour-
ism, we identified units that form various terms in Russian language: call-yenmp, room-cepsuc, wellness-
xomnaexc, SPA-yenmp, MICE-nanpasnenue, VIP-mpancgep, event-6peno, lifestyle-omens. It should be not-
ed that one inclusion can form several terms. For example, inclusion SPA- can be found in the following
terminological units:

* (from hotel description) SPA-yenmp omens npuzsan coenramo omowvix 2cocmeii 6onee Komgpopmabens-
HbIM, KAYeCMEEHHbIM U pazHocmopoHuum [1];

* SPA-canon «lllan-I'pu-Jla» ¢ Kapacande — 3mo nacmosawuii 0asuc 2apMoHuu U noKosi,

° FpaHa()a cmania nepeviM UCNaAHCKUM 20])000/1/!, NONoJIHUBWUM mypucmuquKuﬁ apcernail NUBHbIM cna-
xomnnexcom [7];

* «B YCI06UAX KOHKYPEHYUU, C YHEeMOM CHUINCEHUS CnpOoCcad HA nymeeKu co CmoOpoOHbl pOCCuﬁCKOZO PblH-
Ka cdumaem L;eﬂ60006pa3HblM paseueanto maxkoe HanpaejleHue, KaxK npedocmaeﬂeHue spa—yCﬂye, — CcKasan
T'ennaouii Borbamosckuil [7].

Inclusion VIP is involved in the formation of the following terms:

* VIP-3a161 Mesicoynapoonozo asponopma co30arom 0as RACCANCUPO8 0CODOU Kame2opuu MAKCUMAlb-
HO KOquOPMHble yciosus 024CUOAHUS peﬁca u npoxoofcdeHuﬂ OpP2aAHU3AYUOHHBIX, MAMOINCEHHbLX U NOCPDAHUY-
nolx hopmanvrocmeti [8];

* pockouinvie VIP-nomepa omena «Buicoyxuiiy pacnonodcenvl Ha 51-m amadice nebockpebda. Ynuxano-
HbI OU3ALH KAXHCO020 HOMEPA, WUKAPHAS KAYeCMEeHHAs Mebelb U UsyMumenbHvle NAHOPAMHbLE 8UObL 20-
pooa npudymcst no 6Kycy oasice cambiM g3vlckamenvHuim 2ocmsim. I naenas ocobennocms VIP-nomepos —
Ooicakysu y nanopammuix oxon [8];

* VIP-omouvix 0na camvix mpe6osamenvubix mypucmos, omenu Kiacca JoKc, nepeiemvl npemuym u
6u3Hec-macca, ecmpeda y mpana camojema C yeemamu u 6blcmpoe npoxoofcdeﬂue cex Heobxooumblx
Gopmanvrocmeit 8 asponopmy [8];

» omooxuume kax VIP-xauenmor TEZ TOUR, u b1 y3naeme, umo maxoe HACmMoawas pocKoulb U 8blCo-
yauiwull ypogens cepsuca. Mcmopuueckue 080pyvt u omenu O/ 83bICKAMENbHIX MYPUCMO8, VIOMHASA 00-
MAULHAA amMocqbepa u yeéuﬂeﬂﬂocmb 6UJII KJlacca JIOKC uiu 6ﬂecm}1u4€e 06u4€cm60 6 BblCOKOMeEXHOoI02U4-
HbIX U cogpemennbix unmepvepax [9];

* cnucox VIP- ycrye moscno npodomdicums, 6e0b 5mo auuts Manas vacms moeo, ymo Haswvieaemcs VIP-
mypu3smom, 6ce 3a6ucum moJjibKo om Bawwux scenanul.

2. Full inclusions, i.e. inclusions inserted into Russian speech without change. During the analysis of
tourist texts in Russian, we found a large number of complete inclusions (9 % of the total number of proper
borrowings):
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Incentive tour sxriouaem 6 cebsi nposedenue GbIE3OHBIX CEMUHAPOS, COBCUAHUL, KOHMepenyuil «be3
cajicCmyKkoe8y, a makoice noe3oKu omoenbHoOU KOMAHOOU HA OWIale, COGMebb;eHHblﬁ C npes’enmauued KaxKux-
JUOO HOBBIX MOBAPOS U YCIIYe UIU C COCMAGIEHUEM NIAH08 pabombl upmel Ha Hogom smane [10];

IHaxem all inclusive, exmouarowutl nposcusanue 6 cocmunuye, Mmpexpazo8oe numanue, Kamarue Ha
cKoHax u npoxkam cuapsicerust cocmasisiem 20 000 ¢ cymxu na uenosexa [11];

Ultra All Inclusive exmiouaem 6 cebss mom dice KOMNAEKC YCaye, KAK U NPOSPAMMA «8CE BKIIOUEHO» C
OONOHEHUAMU 8 BUOE IKCKYPCUOHHBIX CePEUCO8, OOCHYNO8 K UMEIOWENCs. 8 omelie UHpacmpykmype, yCiye
anumamopos, 8 mom uucie u demckux [11];

FBonvwas osycnanvras kposame ypoens King Size, moxc ousan ¢ napamempamu 315*200, unousudy-
albHAsx cucmema KOHOMMMOHupOGaHM}Z, I’lp}lMOMV docmyn 6 B6AHHYIO U OONONHUMENbHBII 20CMEBOL CaHysein
denaiom npodxcusanue 8 omeie no — Hacmosiyemy komgpopmuvim u npusmuoim [11];

B Business Lounge vt moowceme omooxuyms neped nymeuwecmeuem uiu Haumu CHOKOUHoe Mecmo OJis
pabomul. Kak nacCaocup lot Business Class, Bur umeeme npaso na npuopumemmuyio pecucmpayuio 6 cneyu-
anvHotl 30ne, fast track 6 Bapuasckom asponopmy u ozmosicrnocms nocaoku 8 camonem 6 nioboe gpems [11];

It should be noted that the adaptive parameter “not assimilated” is put in the first place when linguists
define foreign language inclusions. The main functional parameters of the use of the term refer to the for-
eignness of the material. The use of foreign language inclusions is occasional, always tied to the context, as a
rule, accompanied by textual means of highlighting information and explanations; they are not recorded in
dictionaries. Moreover, the use of foreign language inclusions can only be understood by a specialist work-
ing in a particular field.

As proof, here is an excerpt from an advertisement compiled by a tour operator and intended for travel
agents:

If you are a fan of diving, we recommend taking a closer look at the cozy Egyptian resort Turquoise
Beach, located on the very shore of the beautiful Red Sea, in Sharm el Maya Bay — the most popular diving
site. The favorable location of the hotel is confirmed by its small distance from the famous Naama Bay —
only 12 km.

In addition, Turquoise Beach is located just 500 meters from the Old Market in Sharm EI Sheikh, where
you can buy whatever you want. Upon arrival, you will not have time to get tired, since the airport is located
just 20 minutes away. An airport shuttle is available upon request. The cost of package tours for two:

Turquoise Beach Hotel 3* Room type: Standard Room. The beginning: 23.05.2021. Nights: 5. Meal:
Half Board. Transfer (SSH) KZ Group transfer airport-hotel. Transfer (SSH) KZ Group transfer hotel-
airport. Add. services PCR test: PCR TEST before departure (Egypt) -KZ. Price: 507 718 tenge.

In the above text passage, there are several foreign language inclusions, denoting the types of accom-
modation in the hotel. Such examples are especially typical for tourism texts in Russian, since specialists
employed in the tourism business, by the nature of their professional activities, are associated with direct ex-
ternal contacts. Thus, the prevalence of such numerous foreign language inclusions in the tourism sector can
be explained by the factor of bilingualism of users of tourism terminology.

Indirect borrowings enter the language through calques, in which there is a restructuring of the models
of the language-receptor, which is the result of the introduction of foreign language elements into the spheres
of the language, characterized by a high structural organization [12; 26]. The analysis of terms in the sphere
of tourism in Russian showed the presence of syntactic calques. As syntactic calques, we understand the
transfer of the structure and meaning of foreign language phrases, abbreviations and other syntactic construc-
tions through the native language:

European plan (Esponeiickuii naan) — hotel rate, which includes only the cost of accommodation, ex-
cluding meals and other services [2; 124];

Individual tourism (nousudyanvuuiii mypusm) — the type of tourism, determined by the composition
of participants [2; 139];

Half board (nomynancuon) — the type of tourist service in the hotel, including accommodation and two
meals a day: breakfast and lunch or breakfast and dinner (HB) [2; 302].

Some scientists note calques are most strongly represented in those languages where derivation and
compounding are especially developed [13; 344]. Since word-formation processes are rather highly devel-
oped in the Russian language, it is considered the most susceptible to calques.

The third group of borrowings in our classification of borrowed terms in the tourism sphere is hybrid
formations. The term “hybrid formations” was first introduced by E. Haugen, by which he meant words, par-
tially consisting of foreign language elements (loan-blends) [1; 351]. Such derivatives and compound words
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appear as a result of the “morphematization” of the elements of a foreign language, i.e. inclusion of the ob-
tained morphemes in word-formation processes of borrowing.

Also, such borrowings were called half-calques (the term was first used by L.A. Bulakhovsky) or semi-
borrowings. Among the terms of the tourism sphere in the Russian language, hybrid formations were found:
asmo-mapuipym, 20CMUHUYA-AnApmMamesm, UHCMPYKMOP-NPOBOOHUK, 2UO-Nepeso0YUK, BbiCOKULL CEe30H,
npuem-KoKmeuv.

Conclusions

While entering the receiving language, the borrowed term goes through the stage of assimilation.
The problem of assimilation of foreign borrowing terms into the receptor language is complex and multifac-
eted. Assimilation of the language with borrowings is a diachronic process in which, on the one hand, the
connections and relationships of two language systems are intertwined, and, on the other hand, the connec-
tions and relationships that exist within the language-receptor system [14; 110].

The assimilation of borrowed words is understood as their adaptation in phonetic, grammatical, seman-
tic and graphic relation to the system of the language receiving them [14; 112]. Most linguists propose to
distinguish between three main stages in the evolution of borrowings in a language or three main types of
borrowings corresponding to these stages:

| stage — entering speech (non-assimilated foreign words);

Il stage — half assimilation (partially assimilated borrowing);

111 stage — “establishment” (fully assimilated borrowings) [15; 18].

Such identification of the stages of evolution of borrowings in the receptor language is considered
as a formal aspect of assimilation, i.e. the acquisition by borrowing of a phonetic, graphic and grammatical
appearance, characteristic of the borrowing language, and semantic. Semantic assimilation is understood as
the inclusion of borrowed terms in the lexical-semantic system of the receiving language in various series
and chains of dependencies inherent in the vocabulary of the recipient language.

Practical material allowed us to distinguish two groups of terms:

1) Terms that have hardly been redefined;

2) Terms in which certain changes have occurred in semantics (narrowing/broadening of meaning, ac-
quisition of a new meaning, loss of meaning).

In Russian, most borrowed terms retain the semantics of the source language (87 % of the total number
of borrowings), i.e. the meanings of the source language are transferred completely into the semantics of the
receiving language, which indicates the commitment of the English and Russian languages for the presence
of tourism terms with an unambiguous content ratio. This group includes terms such as: xapasanume,
SAXMUHE, KOPKUONIC, 8ANeM-NAPKUH2, UHCEHMUG-MYPUM, matmuep.

At the same time, there are a group of terms with the incomplete coincidence of meaning: English-
language terms, in this case, are polysemic, and when shifting to Russian, some meanings can be lost.

As a result, the borrowed term in Russian receives only one of the meanings.

For example, English term guide has two meanings:

(1) a person qualified to conduct tours of specific localities or attractions,

(2) an airline, bus, railroad, or ship manual of schedules and fares, usually printed seasonally [16; 142].

The borrowed term in Russian received only one meaning, the first: a professional guide the person
showing tourists the sights of a city or area [16; 45].

In our analysis of the processes of assimilation of terms, it is necessary to note such a phenomenon as
word-formation potential and syntactic compatibility. Derivational activity is manifested through the appear-
ance of derivatives in the borrowed word, formed according to the derivational model of the receiving lan-
guage. According to the ability of terminological nesting, borrowed terms can be classified into 1) fully as-
similated and 2) partially assimilated.

In the first group, we include the terms that have created in the Russian language a large number of de-
rived words and terminological phrases.

So, the following terms and terminological phrases are grouped around the word family term «cezomn»:
8bICOKUU CE30H, Mepmebn? CE30H, HU3KUU CE30H, CE30H OmMnyCKo6, nuK Ce€30H, C€30HHble YEHbL, Ce30HHbIU my-
pusm, Ce30HHbIU Omellb.

The most important word family borrowing terms are mypusm (cenvcxuit mypusm, cnereomypusm,
cnopmugHblil mypusm, pomo mypusm, opoosuutl mypuzm) and omenv (sxonocuueckuii omens, busHec-omens,
KAncynvublll omeib, U m.o.).
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Partly assimilated terms include English terms that have not created derivative words in Russian: 6o-
menb, KelimepuHe, KeMnuHe, KoO-uwelpune, KopKuoxc, bpaund, kpyus, pomein, gratimens, cviom, Kabaua,
mpeeeinoe.

In general, the analysis showed that most borrowings of the tourism terminological system have two
stages of adaptation to the Russian language system: “entry” into the receiving language (phonetic and
graphic level) and the actual development of the borrowed term by the receiving language (semantic level).
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Kipme ce3aep opsbIc TLTiHAErT TYPH3M TEPMHHOJIOTUSICBIH 0AHBITY KO3i peTinae

Makanaza TUIAIH CO3MIK KOPBIH HIETENIIK JIEKCHKAMEH TOJBIKTBIPY Mocenenepi KapacTelpbUiraH. Kipme
cenmep Oip ’KaFbIHaH, TIJIIH CO3IIK KOPBIH TOJBIKTHIPY Ke3i 0OoJica, eKiHIII JXKarblHaH, KONTereH OiumiM
caslaJlapbIHaFbl TEPMHUHOJOTHSIIBIK KYHEHIH Kypamaac Oemiri 6oibin TaObuiambl. OphIC JKOHE AFbUIIIBIH
TiJAepiHAeri Herisri goHOp Tinaepi TammanraH. KipMe ce3mepaiH HMHTPATHHIBHCTHKAIBIK —KOHE
IKCTPAIMHIBUCTHKANBIK ceOenTepi MeH (akTopiapbl aHBIKTANbIN, 3epTTENreH. AFBUIMIBIH JKOHE OpBIC
TINAEPIHIH TypHU3M CalachIHBIH TEPMHUHOJIOTHSUIBIK XKYHECIH Tajgay Ke3iHae eki Tiije e KipMe co3lepai yur
TomKa Oeiryre OOJNATBHIHBI KOPCETUITEH: TiKeled KipMe ce3zep, Kambkamap (;kaHaMa KipMe celep) JKoHe
rulpuaTi xacaneiMaap. OpbIC TUTIHIETI TypH3M TEPMHHOJOTHSCHIHIAFRI IIET TUTIHAETT Oerme ce3mepliH
Tangaysl Kypri3uimi. FamsiMpapnelH KiaccU(UKAIUACHIHA CYHEHEe OTBIPHI, TalJaHFaH OipIiKTepIiH
KOPITYChIHAH TYPH3M CaJlaChIHBIH OpBIC TEPMHUHOJOTHSCHIHIAFBl LIET TiMiHIEri Oerie ce3lepAiH IIaFbiH
TONTapbl aHbIKTaNABL Tangay KOPBITBIHABICHI KOPCETKEHIEH, TYpHUCTIK TePMHUHIIK JKYHECiHIH KenTereH
KipMe ce3zepi OpbIc Tl JKyieciHe OeifiMmenyniH eki Ke3eHIHEH oTeni: KaObULAAyIIbl TUIre «Kipy»
(poHeTvKaNBIK KoHE rpadUKanblK JeHreil) jxoHe KaObUINaHFaH TEPMUHHIH KaOBUIAAYIIbl TiNAEe HAKTHI
urepinyi (CeMaHTHKANBIK JICHICH).

Kinm ce30ep: xipme ce3nep, 6erzne cesnep, Kajbka, TEPMHHOJIOTHS, TEPMUH XKYiie.
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Borrowing as a way of enrichment ...
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3auMCcTBOBaHHE KAK COCO0 000rameHusi TEPMHUHOJIOTHHI
TYpU3Ma B PYCCKOM sI3bIKe

B crarse paccMoTpeHBI IpoGieMBbl MONOIHEHHS CIOBApHOTO 3araca MHOCTPAHHOM JIEKCHKOH. 3auMCcTBOBa-
HHS, C OJHOM CTOPOHBI, ABIAIOTCS UCTOUHMKOM IIONIOJTHEHUS CIIOBApHOTO 3araca s3bIKa, a ¢ APYroil — oHu
SBJAIOTCA HEOTHEMIIEMOH YacThIO CHCTEMbI TEPMHHOJIOTHM BO MHOTHX 00JacTax 3HaHui. [IpoananusupoBa-
HBI OCHOBHBIE SI3BIKH-IOHOPHI B PYCCKOM U aHTJIMICKOM f3bIKaX. BBIABIEHBI U MPOaHAIN3UPOBAHBI BHYTPH-
JIMHTBUCTHYECKUE U SKCTPATMHIBHCTUYECKHE MPHUMHBI, (aKTOphl 3aMMCTBOBAaHMI. AHANIN3 TEPMHHOCHCTE-
MBI chephl Typru3Ma aHIIIMICKOTO U PYCCKOTO SI3BIKOB IOKa3aj, YTO B 00OMX S3bIKAX 3aMMCTBOBAHHS MOXHO
pa3lenuTh Ha TPH Kilacca: COOCTBEHHO 3aMMCTBOBAHMS (TIPSMBIE 3aMMCTBOBAHUS), KaJIbKH (HENPSIMBIE 3aMM-
CTBOBaHMs1) U THOpUIHBIE 0Opa3oBanus. [IpoBeneH aHANN3 MHOS3BIYHBIX BKPAIUICHUI B TEPMUHOJIOTHH TY-
pu3Ma B pyccKoM si3bIke. OCHOBBIBAsICh Ha KJIACCHU(HKAIMK YUCHBIX, U3 KOPITyca aHAJIM3UPYEMBIX €IUHUI]
OBUIM BBHIJETICHBI HOATPYIITEl HHOS3BIYHBIX BKPAIUICHUH B PYCCKOH TEPMHHOJIOTHH chepsl Typusma. Pesynb-
TaThl aHAJIM3a MT0KA3aJI1, YTO OOJIBIIMHCTBO 3aMMCTBOBAHUH TEPMHUHOCHCTEMBI Chepbl TYpH3Ma IIPOXOAT JIBa
JTana ajanTaldd K PYCCKOU S3BIKOBOM CHCTEME: «BXOXKIEHHE» B NMPUHUMAIOMIMK S3bIK ((POHETUUECKUH U
rpaduUecKuidl ypOBHH) U COOCTBEHHO OCBOCHHUE 3aMMCTBYEMOTO TEPMUHA MPUHUMAIOIINM SI3BIKOM (CEMaHTH-
YECKHUI YPOBEHB).

Kniouegvie cnoea: 3aMMCTBOBAaHHE, BKpAIUICHHE, KaJlbKa, TEPMUHOJIOTHS, TEPMUHOCHCTEMA, (DOHETHUECKUH,
rpadu4ecKuii U CeMaHTUYECKHUI YPOBHH.
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