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Translation strategies for characters’ names into Kazakh language
in Disney animated pictures

Translation of the names of Disney cartoon characters is an urgent problem in modern linguistics. In the arti-
cle the features of translating the names of Disney cartoon characters into Kazakh language using audiovisual
means were discussed. The novelty of this article lies in the fact that it highlights the specific aspects of trans-
lation associated with a comprehensive approach to preserving the sound and character of the names of he-
roes. The article focuses on the fact that the characters in Disney cartoons have not only names, but also their
unique voice characteristics, which are closely related to their names. Various translation strategies such as
transcription, transliteration, calcification, transformation were analyzed and examples of specific cases were
given. Special attention was paid to preserving the sound and semantic meaning of names, as well as their
easy perception by the audience. The study provides a better understanding of the problems and difficulties
faced by translators when working with the names of Disney cartoon characters, and recommendations for
choosing the most optimal translation solutions were provided. The results of the study can be useful for pro-
fessional translators, as well as for students and teachers interested in the problems of translating names in an
audiovisual environment.

Keywords: translation strategies, localization, cartoons, audiovisual translation, characters’ names, translitera-
tion, transformation, Kazakh language.

Introduction

The translation of the names of the characters in Disney cartoons is an urgent topic, as it concerns the
process of creating animated films for an international audience. Translating the names of heroes is one of
the key tasks faced by translators and localizers working on Disney projects. They should not only convey
the meaning of names into other languages, but also take into account the cultural characteristics and
expectations of viewers in different countries.The accuracy and correspondence of the translation of the
names of cartoon characters are of great importance so that viewers can fully immerse themselves in the plot
and atmosphere of the film. Incorrect translation of the hero's name or its absence in other languages may
cause confusion or disappointment among viewers. In addition, the translation of the names of cartoon
characters is also associated with marketing and commercial aspects. Disney characters are an important
brand, and their names are often used in products, toys, books and other goods. The correct translation of the
name can help promote products related to cartoon characters on the international market. Subsequently, the
audiovisual translation of characters’ proper names of Disney cartoons into Kazakh language remains rele-
vant both for professional translators and localizers, as well as for viewers and fans of cartoons.

The theoretical part of the given research is based on the works of such foreign scholars as
F. Chaume (2012) [1], E.Di Giovanni (2016) [2], Y.Gambier and H. Gottlieb (2017) [3],
W. Patterson (2017) [4], C. Roy (2018) [5]. Their scientific works represent the most significant overview of
theory and practice in audiovisual translation as well as its problems. The theory of translation and its strate-
gies are described in the works of such scholars as N. Garbovskiy (2004) [6], V. Komissarov (2001) [7],
M. llyushkina (2015) [8]. As for Kazakhstani scholars, A.G. Kaliyeva and A.Zh. Zhaparova [9] investigated
the peculiarities and main problems of audiovisual translation depicting them in their own article;
V. Makhpirov and A. Arstanova [10] illustrated some problems in translation of audiovisual texts in own
article as well.

The provided research aims at the problem that the names of characters in cartoons are important ele-
ments of character creation and storytelling, and can influence the perception of the audience. Translating the
names of heroes into other languages can lead to a change in their meaning, as well as the loss of cultural and
sociolinguistic shades. The audiovisual translation of the names of the characters within the cartoons should
take into account not only audio, but also visual aspects in order to emphasize the individuality of the charac-
ters and their connection with culture and plot.
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The object of the research is translation strategies in Disney animated pictures. The subject is charac-
ters’ proper names. The purpose of the given research is the study of translation strategies of the names of
Disney cartoon characters, aimed at identifying the features and role of the translation of the names of heroes
in the context of an animated work, as well as to assess its impact on the perception of the audience and on
the preservation of cultural and linguistic nuances of the original. Research objectives: to analyze the fea-
tures of the names of Disney cartoon characters and their meaning in the context of the original versions; to
identify the main difficulties and challenges faced by translators in the audiovisual translation of the names
of heroes into Kazakh; to conduct an experimental study by presenting the translated names of the heroes to
the Kazakh audience and evaluate their perception and understanding; to depict the results of the study and
recommendations that can be used by translators and linguists in the audiovisual translation of the names of
Disney cartoon characters into Kazakh.

Audiovisual translation of the names of heroes is the art of transferring the meaning and sound of their
names into another language in order to preserve their recognition and at the same time adapt them to a new
culture and audience. In the case of the Kazakh language, this can be a particularly interesting and creative
process [1].

When translating the names of heroes into Kazakh, it is important to take into account the sonority and
cultural characteristics of the language. Some names can be transcribed into Kazakh, preserving the sound
similarity with the original. However, in other cases, it may be necessary to create new names based on the
Kazakh language and culture. This may include replacing foreign language elements and creating names that
reflect Kazakh traditions and values.

Materials and methods

A total of 10 Disney animated pictures were selected for this study. The selection criteria included pop-
ularity among Kazakh audience, availability of Kazakh dubbed versions, and a diverse range of character
names. The names of all major characters from the selected Disney animated pictures were compiled. These
included names of both human and non-human characters. Different translation strategies used for translating
character names into the Kazakh language were identified based on previous studies on translation and local-
ization. These strategies included transliteration, loan translation, adaptation, and combination of strategies.

Verification with Kazakh audience: A sample of 50 Kazakh individuals from different age groups and
backgrounds were randomly selected to evaluate the translated character names. They were requested to rate
the appropriateness, pronounce ability, and naturalness of each translated name on a Likert scale:

a. Appropriateness: The extent to which the translated name reflects the character's traits, cultural

background, and the overall story.

b. Pronounce ability: The ease of pronunciation for a Kazakh speaker.

c. Naturalness: The degree to which the translated name sounds natural in the Kazakh language.

Statistical analysis: The collected data from the Kazakh audience was analyzed using descriptive statis-
tics to determine the overall opinion on the translated character names. Validation and revision: The feed-
back from the Kazakh audience was considered for further validation and revision of the translated character
names if necessary. The final translated character names, along with the selected translation strategies, were
documented for use in future dubbing and localization processes of Disney animated pictures in Kazakh lan-
guage.

Results and discussion

Without a doubt, during the past twenty years or so, researchers studying audiovisual translation (AVT)
have given reception a greater and greater deal of attention, leading to “a deeper understanding of the audi-
ence's behavior and attitudes towards the consumption of translated audiovisual productions” [2].

The concept of sense must also be severely considered by AVT researchers because it cannot be formed
using a single sign system or in a linear succession. Interaction occurs not only between the several charac-
ters that contribute to the AV product, but also between them and the audience and even across distinct AV
works (allusions, references). Given that intellectual property rights on a film often allow for multiple ver-
sions (one for TV, one for use as an airline feature film, or yet another version in which offensive language
has been censored in compliance with the demands of political correctness), the hierarchy of original and
subsequent distribution or broadcasting becomes questionable. Additionally, other users (parents, educators,
religious organizations, ideological groups, etc.) can get their own customized final cut thanks to digital
technology [3].
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In today's world, animation is becoming more and more common and important. Its population is sig-
nificantly increasing and continues to do so with every passing year. Filmmakers can create fictional charac-
ters with the help of animated films, and these characters can then have voiceovers that enhance the actors'
performances and give them a more authentic and alive appearance [4].

Translation is, without a doubt, a complex and multifaceted art. It requires not only a good knowledge
of languages, but also a deep understanding of the cultural context in which the original words were spoken.
One of the areas where this is especially noticeable is the translation of the names of Disney cartoon charac-
ters.

The names of children's characters in Disney cartoons play an important role — they should be easy to
remember, easy to pronounce and as close as possible to the characteristics of the characters. However, when
translating these names into other languages, there are difficulties associated with preserving their meaning
and the impression they make on the audience [5].

Some hero names contain cultural patterns or puns that are difficult to translate into another language
without losing meaning. For example, in the cartoon “Aladdin” there are such heroes as the Genie and Abu.
It is their names that play an important role in history and emphasize their character and features. Translating
these names into other languages requires searching for equivalents that would preserve their meaning and
sound [6].

The difficulty of translating the names of Disney cartoon characters is a tough task that requires not on-
ly good language skills, but also creativity and flexibility. Translators should strive to preserve not only the
meaning of the names, but also the impression they create in the audience, so that each Disney cartoon can
reveal its magic in any culture and in any language [7].

Translation strategies refer to the methods and techniques used by translators to ensure accurate and ef-
fective translation of a text from one language to another [8]. These strategies may vary depending on the
nature of the text, the target audience, and the purpose of the translation [9]. In addition to this, for translat-
ing a text aimed at a child audience, the translator needs to take into account the characteristics of the audi-
ence, namely certain age characteristics, the semantic load of the text, the semantic organization of words
and the frequency of use of certain parts of speech [10]. Here are some common translation strategies:

1. Literal translation: This strategy focuses on translating words and phrases directly without consider-
ing the cultural or linguistic nuances. While it provides a faithful translation, it may not be suitable for idio-
matic expressions or cultural-specific references.

2. Transposition: This strategy involves replacing one grammatical form or word class with another to
preserve the meaning and structure of the source text. For example, converting a noun phrase into a verb
phrase or using a different verb tense [11].

3. Adaptation: Adaptation is used when certain cultural references or expressions in the source text
cannot be directly translated. It involves finding equivalent expressions or cultural references in the target
language that convey the same meaning [12].

4. Compensation: Compensation is used when something in the source text cannot be adequately trans-
lated into the target language. In such cases, the translator may add extra information or explanation else-
where in the text to compensate for the loss of meaning.

5. Localization: Localization refers to adapting the translation to a specific geographic or cultural con-
text. This strategy considers variations in dialects, idioms, and cultural norms to make the translation more
suitable for the target audience.

6. Chunking: Chunking involves breaking down complex sentences or phrases into smaller, more man-
ageable segments in the target language. This strategy helps maintain clarity and readability in the translated
text.

7. Simplification: Simplification strategy is used to make the translation more accessible and compre-
hensible, especially when translating technical or specialized texts. It involves simplifying complex concepts
and using plain language to aid understanding [13].

8. Transliteration: one of the most common methods of translating the names of heroes is translitera-
tion, in which a sound comparison of a name in a foreign language with similar sounds or similar variants in
the target language is performed.

It's important for translators to consider these strategies and choose the most appropriate ones based on
the specific requirements and constraints of each translation project [14].

It is absolutely crucial for translators to acknowledge and assess the emotional resonance and impact of
a given word or phrase in the source culture before translating it into the target language [15].
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The given study aimed to investigate the translation strategies employed for characters' proper names in
Disney animated pictures into Kazakh language. A total of 10 Disney animated pictures were selected for
analysis, including popular films such as “Frozen”, “The Lion King”, “Madagascar”, “The little mermaid”,
“Ralph Breaks the Internet”, “The Incredibles -2”, “Rapunzel”, “The Croods”, “Toy story” and “Beauty and
the Beast”.

The findings revealed that there were several translation strategies used for characters' proper names in
Kazakh. The most common strategy was transliteration, where the original name was phonetically converted
into Kazakh sounds and characters. This strategy aimed to maintain the original pronunciation and identity of
the character's name. For example, the character “Elsa” from “Frozen” was transliterated as «Emsca» in Ka-
zakh, Rapunzel was transliterated as «Pamyscansy», Tony and Jack from the cartoon “The Incredibles” were
transliterated as «Touun» and «J{xex».

Another strategy observed was translation based on meaning. In this strategy, the name was translated
into an equivalent in Kazakh that conveyed a similar meaning or characteristic. For instance, the negative
character “Scar” from “The Lion King” which was translated as «bIzrap» (the meaning of this Kazakh word
is that the hero has a stern appearance). The nickname of the main hero “Frozone” from “The Incredibles-2”
was translated as «®peon», which means “the canonical name of a group of halogens-containing derivatives
of saturated hydrocarbons” in Kazakh language.

Additionally, adaptation or modification of the name was another strategy employed. This involved al-
tering the original name to suit the phonetic structure and conventions of the Kazakh language. For example,
the character “Belle” from “Beauty and the Beast” was adapted as «bemns» in Kazakh, where the final «e»
sound was changed to «o» to fit the language's phonetics.

A less common strategy observed was the use of a combination of transliteration and translation based
on meaning. Here, the name was partially transliterated and partially translated to capture both the original
pronunciation and convey a meaningful association. One example of this strategy was seen in the character
“Mufasa” from “The Lion King”, who was translated as «Mydacay in Kazakh.

In addition, in the Kazakh-language dubbing, the names of the cartoon characters have undergone
changes. In the original there is a hero of Spam — from the word “spam” and the English name Stanley. This
name was adapted as Cram6aii. And Vanillope von Cupcake in the Kazakh version became «Banwiomna Box
IIexep» (from Kazakh language “sheker” means sugar, although “cupcake” means «kekcy).

@ Transliteration 1

@ Translation 2
Localization 3

@ Modification 4

-

Figure 1. Translation strategies of the characters’ names in Disney animated pictures

According to Figure 1, it is obvious that most characters’ names were transliterated, but other strategies
as “Translation”, “Localization” and “Modification” were considered to be the least.

@ Appropriateness @ Pronounceability MNaturalness
Figure 2. The perception of Disney characters’ names in Kazakh language by Kazakh audience
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A sample of 50 Kazakh individuals from different age groups and backgrounds were randomly selected
to evaluate the translated character names (Fig. 2). They were requested to rate the appropriateness, pro-
nounce ability, and naturalness of each translated name on a Likert scale (strongly agree, slightly agree, neu-
tral, strongly disagree, slightly disagree). Most respondents (60 %) deem that it is quite easy to pronounce
characters’ proper names, 10 percent of respondents consider that some translated versions of names sound
natural in Kazakh language, however, 30 percent of them believe that the translated names reflect the charac-
ter's traits, cultural background.

Consequently, the findings of this study indicate that there are various translation strategies employed
for characters' proper names in Disney animated pictures into the Kazakh language. These strategies aim to
preserve the original identity and meaning of the names while adapting them to the phonetic structure and
conventions of the Kazakh language.

Transliteration was found to be the most common strategy, emphasizing the preservation of the original
pronunciation of the names. This can be attributed to the desire to maintain the familiarity and recognition of
the characters among the Kazakh audience, especially considering the popularity of Disney films worldwide.

Translation based on meaning was also evident as a strategy, allowing for a more direct translation of
the character's name while incorporating cultural and linguistic associations. This strategy aimed to enhance
the audience's understanding and connection to the characters by selecting names that conveyed similar char-
acteristics or meanings.

The adaptation strategy was observed to overcome the phonetic challenges posed by the Kazakh lan-
guage. By modifying the original names, they were made more accessible and easier to pronounce for the
Kazakh audience. This strategy can be seen as a compromise between maintaining the original identity of the
characters and ensuring their names are linguistically suitable for Kazakh speakers.

Overall, the translation strategies used for characters' proper names in Dishey animated pictures into
Kazakh reflect the ongoing effort to find a balance between preserving the original names and catering to the
language and cultural context of the target audience. These strategies play a crucial role in facilitating the
localization and appreciation of Disney films in Kazakh-speaking regions.

Conclusion

Having analyzed all taken results, we came to conclusion that the translation of characters' proper
names in Disney animated pictures into Kazakh language presents a multifaceted challenge. This process
requires a delicate balance between preserving the essence and cultural context of the original names while
ensuring they resonate with the target audience. Various translation strategies, such as transliteration, adapta-
tion, and semantic equivalence, are employed to address these complexities.

Transliteration, which involves rendering the sounds of the original names into Kazakh script, is a
common approach. It allows for a close phonetic approximation while maintaining the integrity of the char-
acters' identities. However, it may not always capture the intended meaning or cultural nuances associated
with the names.

Adaptation, on the other hand, entails modifying the names to align with Kazakh phonetics, syntax, and
cultural norms. This strategy can be particularly effective in ensuring that the names are easily recognizable
and relatable to the Kazakh-speaking audience. It may involve altering the sounds, structure, or even the en-
tire name, while still preserving the essence of the character.

Semantic equivalence is another valuable strategy, focusing on translating the meaning or essence of the
name rather than its phonetic components. This approach allows for a deeper cultural integration of the char-
acters, as it considers the significance of the names in both the source and target languages. However, it may
require a thorough understanding of the cultural and linguistic context to execute successfully.

Ultimately, the choice of translation strategy should be guided by a nuanced understanding of the
source material, the target audience, and the cultural sensitivities involved. It is crucial for translators to col-
laborate closely with cultural experts and linguistic specialists to navigate these intricacies effectively.

In navigating the translation of characters' proper names in Disney animated pictures into Kazakh, it is
essential to strike a harmonious balance between linguistic accuracy, cultural relevance, and audience en-
gagement. By employing a combination of transliteration, adaptation, and semantic equivalence, translators
can bridge the gap between two distinct linguistic and cultural landscapes, ultimately enhancing the viewing
experience for Kazakh-speaking audiences.
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C.E. Hypranuesa, A.Ill. XXymamesa

JucHeil myJbTduIbMIEPiHAEri Kellinkepaepain eciMaepin
Ka3ak TuUIiHe ayJaapy cTpaTerusijiapbl

JucHeinik MynsTOUIbMIep KeHinKepliepiHiy eciMIepiH ayaapy Ka3ipri JUHTBUCTUKAHBIH ©3€KTi MOceJeci.
Makanazia TucHETiK MyTbTQHIBMICD KeHiMKepaepiHiH eciMaepiH ayInOBU3YaIbl Kypanaap apKbeUIbl Ka3aK
TiTIHE aylapy epeKUIeTKTepl KapacTHIPBUFaH. bBysl KYMBICTBIH >KaHANIBUIABIFEI OHBIH KeHimkepiep
eciMIepiHiH IBIOBICHI MEH CHIATHIH CaKTayFa KEHIeHIl Ke3KapacrieH OailIaHBICTHI ayZapMaHBIH HaKThI
aCIIeKTIJIepiH KepceTyiHae. ABTOpIap AUCHEWTIK MyIbTHUIbMIEPET KeiikepiepaiH eciMaepi FaHa emec,
COHBIMEH KaTap OJIap/bIH eciMIepiMeH THIFbI3 OailIaHBICTHI epeKIille NaybICTHIK CHIIaTTaManapbl 0ap ekeHiHe
Hazap ayaapajsl. TpaHCKpHUILNS, TPAHCIUTEPALNs, KAIbIIMHAIMS, TPaHC(HOpPMAIHs CHAKTHI SPTYPIIi ayAapMa
CTpaTerusIaphl TaJIaHFaH JKOHE HaKThI JKaFIaiIap/IbIH MbICATIAPhI KENTIpinreH. ATaynapIbsiH J6I0bICHI MEH
CEMaHTHKAJIBIK MaFbIHACHIH CAKTayFa, COH/Ial-aK OJIap/bl ayJANTOPUSHBIH OHAH KaObUIIaybIHA epeKIle Ha3ap
aymapbeUIFaH. 3epTTey JUCHEWNTK MynbT(QMIBM KeHiNKepiepiHiH eciMaepiMeH JXYMBIC icTey Ke3iHe
ayrapManibliap Tan GoJaThIH MOceNeliep MEH KHMBIHIBIKTap/Ibl KaKChl TYCIHYre MYMKIHAIK Kacailpl jkoHe
ayfapMaHBIH €H OHTAMIIBI MIEIIiMIEpiH TaH#ay OOMbIHIIA YCHIHBICTap Oeperni. 3epTTey HOTHXKeNepi Kociou
aylapMalibliapra, COHIai-aK ayJUOBU3Yalabl OPTaJarbl aTaylapAbl ayJapy MocelelepiHe KbI3bIFYIIBUIBIK
TaHBITATBIH CTYISHTTEP MEH MYFaliM/iepre naiaasl 60ybl MyMKiH.

Kinm co30ep: aymapma CTpaTerusuiapbl, JOKajdu3alus, MyIbTQHIbMAED, ayAHOBH3Yalasl ayaapMma,
KeHinkepaepaiH eciMaepi, TpaHcauTeparys, TpanchopMaIis, Ka3ak Tifi.
C.E. Hypranuesa, A.Ill. )KymarieBa
CTpaTeFI/II/I nmepesojia UMEH ﬂepconameﬁ HA Ka3aXCKHUH A3BIK

B MyJabTpuiabmax /{ucHes

TlepeBon MMeH nepcoHa)kel AUCHEEBCKUX MYJbT(HIBMOB SIBISICTCS aKTyaJbHOW IPOOIEMOI COBpEMEHHOM
JUHTBUCTHKHM. B 1aHHOI cTaThe paccMOTpeHbI OCOOEHHOCTH IEpEeBOJAa MMEH IEepCOHaXeH ANCHEEBCKUX
MyNnbT(UIBMOB Ha Ka3aXCKHMH A3bIK ayJMOBU3yallbHBIMHU cpeicTBamMu. HoBU3HA HacTosimiel paboThl 3aKiio-
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4aeTcs B TOM, YTO B Heil OCBEIIAIOTCA CrenUduUecKie acleKThl IepeBOa, CBI3aHHbIe ¢ KOMIUIEKCHBIM I10/]1-
XO/IOM K COXPAaHEHUIO 3BYYaHMS U XapakTepa MMEH repoeB. ABTOpaMU aKIEHTHPOBAHO BHUMAaHHE Ha TOM
(akTe, 4TO NMEPCOHAKU AUCHEEBCKUX MYJIbT(GHIBMOB UMEIOT HE TOJBKO MMEHA, HO U CBOM YHUKAJIbHBIC TO-
JIOCOBBIE XapaKTEPUCTHKH, KOTOPbIE TECHO CBSI3aHbl C UX UMeHaMu. [IpoaHanu3upoBaHbl pa3iuyHble CTpaTe-
THH IIepeBOJia, TaKUe KaK TPAHCKPHIIINS, TPAHCIUTEPAIHS, KaTbIU(PHUKAINs, TpaHCHOPMAIHs, H MPUBEICHBI
HpUMepHl KOHKPETHBIX citydaeB. Oco0oe BHIMaHHE YIENICHO COXPAHCHUIO 3BYYaHUS W CMBICIIOBOTO 3HAYe-
HUs Ha3BaHUH, a TaKkXkKe MX JITKOMY BOCIPHATUIO ayauTopueid. McciemoBaHue Mmo3BOJAET Jydllle HOHATH
npo6IeMbl U TPYAHOCTH, ¢ KOTOPBIMH CTaIKHBAIOTCS MEPEBOAYMKU IPU paboTe ¢ MMEHAMH MEepPCOHaKEeH
JMCHEEBCKUX MYyJIbT(HIBMOB, M JaeT PEKOMEHIALMH 10 BHIOOPY HamOoJee ONTHMAJBHBIX MEPEBOAYECKUX
pemeHuii. Pe3ynbpTaTel HccieoBaHUsI MOTYT OBITh MOJE3HBI MPO(ECCHOHANBHBIM NEPEeBOAUNKAM, a TaKXkKe
CTYJIEHTaM H IpEenojaBaTelsIM, HHTEPECYIOIMMCS NpoOiIeMaMH IepeBoja Ha3BaHUHM B ayAMOBU3YyalIbHOM
cpeze.

Knrouesvie cnosa: CTpaT€ruu nepeBoaa, JoKajau3anus, MyJ'IBT(bI/I.]'IBMLI, ayﬂPIOBPISyaJ'IBHLIﬁ nepeBoa, nMeHa
r[epcm{a)KeI?I, TpaHCIIUTEpalus, TpaHC(l)OpMaL[I/IH, Ka3axCKUU SI3BIK.
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