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Linguocultural adaptation in TV series translation

The article considers common challenges of translating culture-bound vocabulary in popular American TV
series. The article is aimed to determine basic techniques of linguocultural adaptation in Russian translation
of “Friends” TV series. Traditional comparative and statistical analysis methods are applied to examine cul-
ture-bound elements of the original text of the above-mentioned sitcom, and therefore, to identify adequate
techniques of linguocultural adaptation in its Russian translation. Moreover, “Friends” TV series contains a
huge number of phraseological units, puns and jokes adequately conveyed in its Russian translation, and
therefore, keeping the target audience interested in the sitcom. Scientific novelty of the research is determined
by the author’s attempt to compile some essential tips for linguocultural adaptation while translating TV se-
ries from English into Russian. Research findings have proved that achieving success in both linguistic and
cultural adaption implies the translator’s ability to take into account the particular nature of both the form of
the material presented and its perception by the target audience. Thus, the linguocultural adaptation while
translating TV series from English into Russian requires a translator to have a bicultural competence that in-
volves background knowledge (linguistic and extralinguistic) about both the source and target cultures.

Keywords: TV series translation, linguocultural adaptation, foreignization, domestication, source culture, tar-
get culture, bicultural competence, adequacy.

Introduction

The motivation for investigating the issues related to TV series translation is explained by the fact that
foreign TV series have recently become popular with the Kazakhstan audience. On the one hand, TV series
translation is a common type of translation. On the other hand, it is quite difficult to translate TV series of
different genres, which therefore requires detailed study.

First of all, let us consider the term “TV series translation” which usually means the translation of sit-
coms, drama and soap operas [1]. It is aimed to transform the target text preserving the peculiarities of the
original language. The process of TV series translation is closely related to cultural phenomena since it im-
plies the interaction between languages and cultures. Thus, a translator has to overcome the cultural barriers,
i.e., he or she needs to adapt the culture of native language speakers to the one of target audience.

TV series translation, being a type of audiovisual translation, serves to make a connection between the
following systems: video sequence, linguistic and sound systems [2]. Thus, the choice of the mode of lin-
guocultural adaptation of the TV text largely depends on the following factors of an audiovisual text: situa-
tional context, speech intonation, visual support, gestures and facial expressions used by actors, etc.

Transfer of culture-bound lexical elements from one language into another is made by using basic trans-
lation strategies and techniques aimed at overcoming the difficulties that a translator faces in the process of
intercultural communication. It should be pointed out that the implementation of linguocultural adaptation in
TV series translation directly depends on the cultural norms and conditions of communicative act: situation,
communicative aim and the speaker’s intention [3; 23].

Consequently, the linguocultural adaptation of the TV text during translation is considered as its new
interpretation and requires a translator to have a bicultural competence.

Materials and Methods

Our research is based on the works of Russian, English and American authors — G.L. Bastin,
R.A. Matassov, F. Schleiermacher, 1.V. Voynich, A.P. Chuzhakin, A.A. Dovolnova, etc. — devoted to lin-
guocultural aspects of film and TV series translation.

* Corresponding author’s e-mail: akmaral.1990@mail.ru
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The aim of the article is achieved by using traditional research methods. The comparative analysis is
applied to investigate culture-bound elements of the original text of a popular American sitcom “Friends”.
The statistical analysis makes it possible to identify the most common adequate modes of linguocultural ad-
aptation of “Friends” sitcom in its Russian translations.

The original sitcom “Friends” and its Russian translation served as the actual material for the study. Its
Russian translation is presented by two different channels — RTR and Paramount Comedy. The translation
of “Friends” sitcom from English into Russian was first released by RTR TV channel in 1998. That is why it
is considered the most widespread among Russian audience. The translation made by Paramount Comedy
TV channel is presumed to be contemporary (2016). The choice of the above-mentioned TV series to be ana-
lyzed in the research is due to its wide and continued popularity, both in our country and abroad, as well as
the availability of its several versions of translation.

Linguocultural adaptation of the TV text implies the translator’s choice between two translation strate-
gies — foreignization or domestication [4]. According to Friedrich Schleiermacher, “foreignization means
moving the reader to the author, and domestication, on the contrary, presumes moving the author to the read-
er” [4; 43]. In other words, foreignization (word-for-word translation) is preservation of cultural features of
the source text and their careful reproduction in translation. Domestication (semantic translation) is consid-
ered as “making the text as convenient as possible for the target receptor including partial smoothing or
complete elimination of cultural features of the original text” [4; 45].

The choice of the appropriate strategy will depend on the following factors (i.e. conditions):

1) cross-code discrepancy: the lack of lexical equivalents in the target language;

2) situational or cultural inadequacy: the context or ideas of the source text do not exist or do not apply
to the target culture;

3) genre change: the transition from one type of discourse to another, usually causing a global re-
creation of the source text;

4) communication process disruption: the arrival of a new era or the need to appeal to a different type of
readership, which often requires stylistic or content-related changes.

In the “Routledge Encyclopedia of Translation Studies” Georges Bastin gives the following classifica-
tion of adaptation methods [5; 5-6]:

1) transcription of the original: word-for-word reproduction of a part of the text in the source language;

2) omission: elimination or implicitation of a part of the text;

3) expansion: addition or explicitation of the original information;

4) exoticism: replacement of slang, dialect, and nonsense expressions in the source text by rough equiv-
alents in the target language;

5) updating: substitution of obsolete or obscure information by modern equivalents;

6) situational or cultural adequacy: recreation of a context which is more familiar or culturally appropri-
ate from the point of view of the target reader than the one applied in the original context;

7) creation: a more global substitution of the source text by a text preserving only the basic ideas and
functions of the original.

Since the main function of the TV series is to capture and hold the target audience attention, then it
should have a “WOW moment”. It is the observation of non-standard characters (vampires, werewolves,
skinchangers, etc.) in vampire TV series. As for police TV series and soap operas, here the audience is at-
tracted mainly by the plot development (solving crimes, setting love lines, etc.). Humor is the central element
that keeps the audience interest in sitcoms. That is why TV series may contain a huge number of phraseolog-
ical units, puns, jokes, anecdotes and culture-bound vocabulary.

We should distinguish between the following characteristic features of TV series: language, age, social
orientation and video sequence. Short video sequence determines the language features. Since episodes in
sitcoms last a short period of time, then the text of TV series will consist of relatively short lexical structures.
Unlike films, which set obligatory age restrictions (a minimum age limit that must be reached in order to be
able to watch a film), TV series are usually recommended for watching by a particular age group. The lin-
guocultural adaptation of the TV text requires the translator to take into account both the narrator’s and the
target receptor’s age orientation. Therefore, the choice of the appropriate lexical elements in translation will
depend on the social orientation of the TV series.
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Results and Discussion

“Friends” is a popular American comedy sitcom that follows the lives of six characters: three young
men and three young women, who are friends. It is characterized by the following features: the usage of in-
formal everyday speech, humor and culture-bound vocabulary.

In our study, the analysis of linguocultural adaptation of the TV series is based on the classification
proposed by G. Bastin. The scholar’s classification is quite extensive, which allows us to conduct a more
accurate analysis of using different linguocultural adaptation methods in translation. As we have previously
mentioned, the translator first needs to choose the adaptation strategy: foreignization or domestication. The
translator will choose the first strategy if he is intended to preserve and convey the features of the source
text. The second strategy will be selected if it is more important for the translator to make the text convenient
for the target audience perception [6].

Let us consider main ways of linguocultural adaptation of the original speech fragments of the characters
of “Friends” sitcom in their Russian translations made by RTR and Paramount Comedy TV channels. In the
following example (Season 1, Episode 4: The One with George Stephanopolous) Ross comes to the hospital
with a bandage on his nose and, while filling out the papers, leaves the hockey puck unattended, and the boy
decides to take it for himself as a souvenir. A dialogue takes place between Ross and the Boy (Table 1):

Table 1
Measures for linguocultural adaptation of “Friends” sitcom in Russian translations

Original speech fragment
“Ross: Excuse me, that’s my puck! Boy: I found it. Finders keepers, losers weepers. Ross: Well, I'm a rubber,
you re glue. Whatever... I can’t do it. Listen, give me the puck.” [7]
Translation by RTR Translation by Paramount Comedy

«Pocc: Hzeunu, no smo mos wauba! Manvuurx: mo
ynano, mo nponano! Pocc: Bvuuen mecay uz mymana,
8bIHYJI HOJICUK U3 KAPMAHA... Kak mam oanvute? He nom-

«Pocc: Uzsunu, no amo most warioba! Manvuux: A eé
nawen. [la u 6oobwe, umo ynano, mo nponano! Pocc:
Tebe cmewro, a mue obuoHo... A max ne mozy. Ilo-

nio. Hocnywaii, omoail wait6y.» [8] caywail, omoau mue wauoy.» [9]

The proverb “Finders keepers, losers weepers” used in Boy’s speech is translated similarly by both TV
channels. They apply the technique of cultural adequacy, i.e., the translators find its semantic equivalent in
the Russian language — «Ymo ynano, mo nponano» [10; 65]. The usage of this proverb is quite logical for
this situation. Ross left the puck, the boy found it and did not want to give it back.

Having said the phrase “Well, I'm a rubber, you're a glue”’, R0ss shrugs his shoulders. This phraseolog-
ical unit is rendered as «Tebe cmewno, a mne obuonoy in the translation made by Paramount Comedy TV
channel [10; 124]. Here, the translators apply exoticism method. Such a replacement perfectly conveys the
situation. As for the translation made by RTR TV channel, Ross’s phrase is replaced by a nursery rhyme
«Boluwen mecsiy uz mymaua, eviHyn Hodcuk uz kapmaua...» [10; 125]. In this case, the method of cultural ade-
guacy seems to be justified as Ross conducts the dialogue with a little boy, with whom he wants to be “on
the same page”. Both translators apply the domestication strategy.

Let us analyze another example from “Friends” sitcom and its Russian translations. In the following
speech fragments (Season 1, Episode 5: The One with the East German Laundry Detergent) Chandler starts a
conversation with Janice to break up with her. Janice gives Chandler socks (Table 2):

Table 2
Measures for linguocultural adaptation of “Friends” sitcom in Russian translations

Original speech fragment
“Chandler: Bullwinkle socks. That’s sweet. Janice: I knew you had the Rockys. You can wear Bullwinkle and
Bullwinkle or Rocky and Rocky, or you can mix. Moose and squirrel. Whatever you want. ” [7]
Translation by RTR Translation by Paramount Comedy
«Yenonep: benvie nocku? JKanw, ne benvle manouxu. «Yenonep: Hocku ¢ Bynveunxnem. Kax muno. Jice-
Horcenuc: A 3nato, yumo mol moduws Kiaccuieckue, Ho onu | Huc: Y mebs oce ecmov nocku ¢ Pokku. Bom s u no-
ckasanu, ymo ceuuac 8 mode ocmpuie covemanus. Hexo- oymana — modcHo Hocumsv bynveunxnsa u bByno-
mopule 0adice HOCAM Max: 0OUH — CHOPMUBHbLU, 00UH — | 6uHKIA, Pokku u POKKU unu modicHo ux covemams.
rnaccuveckui. Cmuaw 6yoywezo. Tebe notidem.» [8] Jlocw u benvuonox. Kax cam 3axouewn.» [9]
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Rocky and Bullwinkle are the heroes of “The Rocky and Bullwinkle Show”, a popular American ani-
mated TV series in the 1960s. Bullwinkle is a moose and Rocky is a squirrel.

It is obvious that RTR TV channel, guided by cultural inadequacy, makes linguocultural adaptation of
the original speech extracts using the method of creation. Taking into account that “The Rocky and Bullwin-
kle Show” was broadcast in Russia only in 1998-1999, the Russian-speaking recipient would not understand
the meaning of the words “Rocky” and “Bullwinkle ”. Therefore, the translator decides to make a complete
change of the original context, although the dialogue form and its volume remain the same.

Paramount Comedy applies the transcription technique, i.e., the source text is translated literally. The
names of such heroes as Rocky and Bullwinkle are familiar to the Russian audience because the translation
made by Paramount Comedy is considered more popular and modern than the one made by RTR. Therefore,
Paramount Comedy decides that a word-for-word translation will be understandable to the Russian TV view-
ers.

In the following extract from the original sitcom “Friends” (Season 1, Episode 11: The One with Mrs.
Bing) a dialogue takes place between Monica and Rachel, where the latter tries to write a novel, and shows
her friend the notes (Table 3):

Table 3
Measures for linguocultural adaptation of “Friends” sitcom in Russian translations

Original speech fragment
“Monica: “A Woman Undone” by Rachel Karen Green. Rachel: Yeah. I thought I'd give it a shot. I'm still on the
first chapter.” [7]

Translation by RTR Translation by Paramount Comedy
«Monuxa: «/[uxas cmpacmovy. Aémop: Petiuen I pun. «Monuxa: «Packpenowennasny. Asmop: Peiiuen Ka-
Petiven: Bom, pewuna nonpobosames. I[loxa umo nepeasi | pen I pun. Peuuen: [la. A pewuna nonpobosams. Ilo-
anasa.» [8] Ka umo Ha nepesoi 2nase.» [9]

The title of Rachel’s book is “A Woman Undone”, which literally means «passssnasn scenwyuna»
(skanky woman). In the first version of translation, RTR creates a new title of the book: «Zuxas cmpacmoy
(Wild Passion), but it preserves the sensual subtext of the original title. Thus, translators apply the method of
creation. In the second version of translation, Paramount Comedy slightly changes the book’s title: “A Wom-
an Undone " is rendered as «Packpenowennasy, i.e., the omission technique is used.

In the source text, Monica mentions Rachel’s full name: Rachel Karen Green, and in the translation
made by RTR, Rachel’s middle name is eliminated. The translators use the omission technique, because the
concept of a “middle name” does not exist in the Russian-speaking countries. However, in the translation
made by Paramount Comedy, Rachel’s middle name is not omitted — here the transcription is applied. The
domestication strategy is used in both translations.

We have determined main ways of linguocultural adaptation in the following speech fragments from
“Friends” sitcom (Season 1, Episode 20: The One with the Evil Orthodontist) where Chandler, Ross and Jo-
ey argue about which mascot is better (Table 4):

Table 4
Measures for linguocultural adaptation of “Friends” sitcom in Russian translations

Original speech fragment
“Chandler: I can’t believe you would actually say that. I would much rather be Mr. Peanut than Mr. Salty. Joey: No
way! Mr. Salty is a sailor. He’s gotta be like the toughest snack. Ross: I don’t know. You don’t wanna mess with Corn
Nuts. They are crazy! ” [7]
Translation by RTR Translation by Paramount Comedy
«Yenonep: A mebe nosmopsio: apaxuc noo nugo — smo | « Yenoaep: Jla kak movi 60006uje maxoe Modiceulb 2080pums!
Kowgyncmeo. ITuso nado numo c conenvimu kpexepamu. | Kpyue 6vimo mucmepom IIponepom, wem mucmepom Mycky-

IDicoyu: Ilepecmanw! Apaxuc — wemnuon! C num nuiu aom. orcoyu: Epynoa! Mucmep Myckyn — kauoxk. Tax
nuso ewje opesnue epexu. Pocc: Jla ne cmewume. Bep- | 6eov? Cpa3sy sacHo, umo kpyye cpedcmea vem. Pocc: Hy ne
wiuna yueunuzayuu — nonkop. Qbooicaio!»_[8] 3Hato, 51 Ov1 ¢ Talioom ceazvieamovcs e cmai. A mo on npu-

Odem k gam!y [9]
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First of all, it should be mentioned that Mr. Peanut and Mr. Salty are the mascots (advertising charac-
ters) of snack trading companies. Corn Nuts are a snack food made of roasted or fried corn kernels.

RTR’s translators try to focus on the following words: apaxuc (peanut), corw (salt) and nonkopn (pop-
corn), using the technique of situational adequacy. In spite of the fact that the general meaning of the conver-
sation is conveyed, the humorous effect is not achieved in translation.

Paramount Comedy’s translators use the technique of creation introducing a completely new context.
Moreover, they focus on the culture-bound units that would be familiar to the Russian-speaking audience.
However, the humorous effect is fully conveyed as the basic idea of the situation.

Consequently, domestication is the dominant strategy in both versions of translation.

If we analyze another passage from “Friends” sitcom (Season 1, Episode 21: The One with the Fake
Monica) where Chandler helps Joey come up with a stage name, we can see the usage of foreignization strat-
egy as a method of linguocultural adaptation (Table 5):

Table 5

Measures for linguocultural adaptation of “Friends” sitcom in Russian translations

Original speech fragment
“Chandler: Joe, Joe, Joe... Stalin? Joe: Joe Stalin. You know that’s pretty good. Chandler: You may want to try Jo-
seph. Joe: Joseph Stalin! | think you 'd remember this!” [7]
Translation by RTR Translation by Paramount Comedy

«Yenonep: Horco, Iico, Hoco... Cmanun. Jocoyu: oo «Yenonep: Hoco, Iico, oco... Cmanun. Jocoyu: JJoco
Cmanumn... 3naewn, no-moemy, nennoxo! Yenonep: U oa- |Cmanun... Caywai, 36yuum! Yenonep: Ilonpobyu ayuue
arce myywe He [orco, a [[cosed. Hocoyu: Hocosep Cma-  |[Aorcosep. [Jocoyu: Jocozedp Cmanun! Takoe umsa He 3a0y-
un! JJymaro, smo 3anomunaemes!y [8] odemcsly [9]

Despite the fact that the name of Joseph Stalin (the politician who is best known to the Russian-
speaking audience by name losif Stalin) is mentioned in the text, the transcription is used in both versions of
translation. The emphasis is made on the linguoculture of the source language. If the translators wanted to
enhance the humorous effect for the Russian-speaking audience and, nevertheless, translate “Joseph” as
«Hocugh» (“losif”), it would be unclear how the name «ocug» (“losif ) could be taken from the name Joe.
That is why the transcription is used in both variants of translation, which is undoubtedly considered appro-
priate. The translators choose the foreignization strategy.

Let us examine another example from “Friends” sitcom and its Russian translations. In the following
speech fragments (Season 1, Episode 22: The One with the Ick Factor) Phoebe tells Chandler how his assis-
tants treat him (Table 6):

Table 6

Measures for linguocultural adaptation of “Friends” sitcom in Russian translations

Original speech fragment
“Phoebe: You were great! But they still made fun of you. Chandler: What? Phoebe: Now you are more like Mr. Car-
ing-Boss, Mr. “I’m-one-of-You ’-Boss, Mr. “I-Wanna-Be-Your-Buddy "-Boss-Man-Bing. ” [7]
Translation by RTR Translation by Paramount Comedy

«@ubu: Jla, knaccuo! Ho nao mo6oii 6ce pagno cmeromcs.
Yenonep: Houemy? @ubu: [lomomy umo mol meneps 000-
|[PBLIl HAYAILHUK, MUCIED «MAKOLL, KAK 6Cey, MUCMeED «PY-

«@ubu: Tel omauuno nen, Ho HA0 MoOOIL 6ce pasHo cmesl-
ucey... Yenonep: Ymo? @ubu: Hy, 3naewvb, menepv moi
6ech Uz cebs opyoicentobuvlli bocec, muna pybaxa-napenn,

baxa-napenvy.» [8] mucmep «sceobuuii Opyey.» [9]

The constructions with all words in a phrase written through a hyphen, used to name a person, are
common in the English language. However, such constructions do not exist in the Russian language, and
their adaptation requires the choice of the words that would convey their pragmatic effect. Therefore, the
method of cultural adequacy is applied in both variants of translation. The Russian phrase «Pyb6axa-napensy
(Regular guy) means an ordinary and open-minded person. Thus, Phoebe describes Chandler as being too
open-minded and friendly person. The chosen strategy is foreignization.

In the final passage from the original sitcom “Friends” (Season 6, Episode 17: The One with Unagi)
Chandler gives Monica an audiotape on which he recorded several tracks. Monica wants to listen to music at
dinner (Table 7):
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Table 7
Measures for linguocultural adaptation of “Friends” sitcom in Russian translations

Original speech fragment
“Monica: For dinner music, | thought we could listen to that tape that you made me.” [7]
Translation by RTR Translation by Paramount Comedy
«Monuxa: 3a yscunom s Oymaro npociywams kaccemy, ko- |«Monuxa: A 3a YacuHoM Mbl CMONCEM NOCIYUANb MEOL
mopyro mul mue nodapui.» [8] cooprux.» [9]

In the first version of translation, we see that the English word “tape” is transformed into the Russian
word «xaccemay. Let us recall that this translation was made in the late 20" and early 21% centuries. At that
time, tapes (both video and audio) were in widespread use. Moreover, we can say that the tape is a culture-
specific concept of that particular time. But in the 10s of the 21% century, when Paramount Comedy TV
channel provided its translation, tapes were not used anymore, as they had been replaced with other “gadg-
ets”. That is why, in the second version of translation the word “tape” is rendered as «coopruxy» [10; 402].
We see a word-for-word translation or transcription in the first variant of translation, and the updating meth-
od in the second one. The main linguocultural strategy used in Russian translations is foreignization.

In our research, we have carried out a statistical analysis to identify the most common and optimal
methods of linguocultural adaptation while translating TV series from English into Russian. The results are
shown in the Figures below (Fig. 1).

RTR Paramount Comedy

transcription omission expansion exoticism l.l|ZHZ|<.'1tII'I;5_', situational or creation

Figure 1. Correlation of linguocultural adaptation methods in “Friends” sitcom translation

According to Figure 1, the situational or cultural adequacy is the most common translation method in
both versions of translation by RTR and Paramount Comedy. It means that the linguocultural adaptation of
“Friends” sitcom requires the translator to adapt the cultural differences between source and target language
speakers, without creating an entirely new context. Apart from it, we have determined the most typical lin-
guocultural adaptation strategies used in two Russian translations of “Friends” sitcom in the following dia-
grams (Fig. 2-3):
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RTR

B Domestication

M Foreignization

Figure 2. Application of linguocultural adaptation strategies in “Friends” sitcom translation

Paramount Comedy

B Domestication

M Foreignization

Figure 3. Application of linguocultural adaptation strategies in “Friends” sitcom translation

Domestication is the dominant strategy in both versions of translation made by RTR and Paramount
Comedy. It implies that the linguocultural adaptation of “Friends” sitcom requires the translator to focus on
the target culture and mentality. If RTR is mainly oriented towards the target culture, then Paramount Come-
dy tries to achieve biculturalism in translation.

Having analyzed two Russian translations of “Friends” TV series, we found that the most common
method of linguocultural adaptation is the situational or cultural adequacy. That is, the translator of TV series
recreates a context, which is more familiar or culturally appropriate from the point of view of the target read-
er than the one applied in the original context. Besides, it has been determined that TV series translation re-
quires the choice of the domestication strategy. It means that one should focus on the linguoculture of the
target language in order to convey the linguocultural information to the target audience as clearly and simply
as possible.
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Conclusions

Summing up the main points of the article, we have compiled the following essential tips for linguocul-
tural adaptation while translating TV series from English into Russian:

1. The translator’s bicultural competence implies background knowledge (linguistic and extralinguistic)
about both the source and target cultures.

2. The pragmatic effect of the source text should be preserved. TV series is a product aimed at capturing
and holding the target audience attention. That is why the translator needs to create the desired effect on the
receptors. If a humorous effect is not conveyed in TV series translation, it will be impossible to keep audi-
ence interested in the sitcom.

3. The situational context, speech intonation, gestures and facial expressions used by actors should be
taken into account. The units of the TV text and video sequence provide an adequate interpretation of the text
by the recipient.

4. The genre, age and social orientation should be borne in the translator’s mind. Depending on the gen-
re (sitcom, melodrama, crime story, etc.) or social (family, office, social, etc.) orientation of TV series, cer-
tain vocabulary will prevail in it, which must be adapted for the target receptors. Apart from that, the choice
of the vocabulary used in translation will largely depend on both TV series actors’ and target receptors’ age
orientation.

5. The translator chooses between two main adaptation strategies: foreignization or domestication. The
first one is expected to preserve and convey the features of the source text, and the second one is used to
make the text convenient for the target recipient.

We came to the conclusion that the problem of linguocultural adaptation of TV series translation is now
becoming ever more relevant. The linguocultural adaptation of the original text is vital since it provides an
adequate perception of native speakers’ worldview by target receptors.
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8 «/py3ps» B 03Byuke PTP. — [DnekrponHslii pecypc]. — Pexxum moctyma: https://friends-online.me/dan/.

9 «/Ipy3bsa» B 03Byuke Paramount Comedy. — [DnekrponHsiii pecypc]. — Pexum nocryna: http://druzyaserial.ru/seasons.
10 Mromnep B.K. AHrno-pycckuii u pyccko-anriuiickuii coaps / B.K. Mromnep. — M.: Dkemo, 2012. — 1198 c.

A.C. Tyxrtaposa, C.C. Hcakona, I'.K. Onimbex

TesexukasnapabiH aylapMaIarbl JUHIBOMI/IeHH Oeimaenyi

Makasa TaHbIMaJl aMEpUKaH/IBIK TeNeXUKasJIapAblH ayJapMalaFbl YITTHIK-MO/ICHH aCleKTiNepiH 3epTTeyre
apHaiFaH. 3epTTey Makcathl «Jlpy3bsi» aTThl TeJIEXUKasHbI OPBIC TiIiHE aynapy OapbIChIHIA JUHIBOMOJCHH
OeftiMaeny/IiH Heri3ri TocUIAepiH aHBIKTAy. 3epTTEyAiH HETi3ri MaTepualblHA CABICTEIPMAIIBI JKOHE CTATHC-
THKAIIBIK Tajigay JKYprisill, aTalFaH TeJeXUKasHbl aFbUIIBIH TUTIHEH OpBIC TiiHE ayaapyja JHHIBOMOICHU
GeitiMaenyain OHTaiIBI ToCNAEpl KOpceTiireH. 3epTTey OapbIChIHAA ayJapMalllbl aFbUIIIBIH TiTiHACTI Tene-
XHKasIapasl ayapy Kesinae keOiHece KaHmai OelimIenreH cTparerusra cyleHeTiHairi aiikpiHmangsl. Co-
HBIMeH Oipre, «J{py3bs» TelaeXukasichbl MaKCaTThl ayAUTOPHUsIA KbI3BIFYIIBUIBIK TYFbI3a/Ibl, ce0eOi OHBIH ay-
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JapMachIHAA YThIMIIbI OeiliMaIeIIreH op TYpIli ObIHAAp, TYPAKThI TIPKECTEp MEH CO3 OpajbIMIaphl Kem Ke3zie-
ceni. 3epTTeyiH FhUIBIMHU JKaHAJIBIFBI CepHANIap bl aFbUIIIBIH TUTIHEH OPbIC TUTiIHE aynapy/Aa JIHHIBOMSACHH
Oelfimzeny TocuUIAepiH KongaHy OOWBIHINA YCBIHBICTAp d3ipieyre OarbpiTTairaH. JKypri3iireH 3eprrey HOTH-
JKECIHJIe MaTepHAIIbIH YCHIHY ()OpMackl MeH KopepMeHHIH KaObuIIay epeKIIeTiKTepiH ecKepe OTHIPHII, TO-
JIBIKKAH/BI TMHTBOMOICHHU OeHimMierryre Ko KeTKi3yre OOMaThIHIBIFE pacTanbl. JleMek, KOCMOJCHUETTi Ky-
3BIPETTINr Oap aymapMalubl arbUINIBIH TUTIHEH OPBIC TUTIHE TeleXuKasiaapIsl aynapy OapbICHIHIA JIMH-
TBOMOJICHH OCHiMICYIiH THIMII dJicTepiH TaHaail anaabl, Oy OHBIH OacTamlKpl MOJCHHUET TICH aylapMa Mo-
JICHUETiHeH (JIMHTBUCTUKANBIK KOHE SKCTPATMHIBUCTHKAJIBIK) HET13ri OUTiMiHIH Oap ekeHiH Oinmipeni.

Kinm cesodep: Tenexukas aynapMachl, JUHI'BOMOJEHH OeiiMaeny, IIEKTeymi aynapMma, epKiH ayaapma, Oac-
TaKbl MOJICHUET, aylapMa MOACHHUET, KOCMOICHUETTI KY3bIPETTLIIK, ayaapma 6apadaphIFbl.

A.C. Tyxrtapona, C.C. Mcakosa, I'.K. Onimbex

JIMHIrBOKYJBTYpHAs ajanTauus NPy NepeBojie Tejecepraion

B cratse ocBemeHsl mpoGiieMbl IepeBoia KyIbTYpPHO OOYCIIOBIEHHOH JIEKCHKH B IOIMYISIPHBIX aMepHKaH-
CKHX cepHanax. [{enbro nceinenoBanus sSBISIETCS ONPEAEICHNEe OCHOBHBIX IPHEMOB JIMHTBOKYJIBTYPHOHU ajar-
Talluy TIPH TepeBoje Tenecepuana «Jpy3bs» Ha pycckuil s3bIK. ONTHMAaNbHBIE METOAB! JIMHIBOKYJIETYPHOI
aJlanTanuy Ipy MepeBoJie aHAIN3UPYEMOTO Telecepralia ¢ aHIIIMHCKOTO SI3bIKa Ha PYCCKHUH BBISBICHBI ITyTEM
MPOBE/ICHNS] CPAaBHUTENBHOTO U CTATHCTHYECKOTO aHaIM3a MaTepuaia. B HaleMm mcciemoBaHHM HaM Takke
yIaJoCh YCTAaHOBUTH, HA KaKyl0 UMEHHO CTPATETHIO aIaNTallly IIPH MEPEBOJIC AHTIIOSI3BIUHBIX TeJICCepHaIOB
MepeBOUNK OmupaeTcs damie Bcero. bonee Toro, cepuan «Jpy3ss» H300mIyeT pazHOOOpa3HBIMH IIYTKAMH,
UTPOH CIIOB U (hpa3eosOTU3MAMH, YMENO aJalTHPOBAHHBIMU B IIEPEBOJE, YTO, B CBOIO OYEPENb, BHI3BIBACT
0CcOoOBII HHTEpEC Y IIeTIeBON ayIUTOPUH K JaHHOMY CHUTKOMY. Hay4Hast HOBU3HA MCCIIeIOBAHHUS 3aKIIFOYAeTCs
B IIOIIBITKE Pa3paboTaTh peKOMEHIANH 110 MPUMEHEHHIO JIMHIBOKYJIBTYPHOH aJanTalliy IIpH IIepeBoOje ce-
pHAJIOB C aHIVIMICKOTO sI3bIKAa Ha PyCCKHUU. Pe3ynpTaThl HCCIeIOBaHUH OATBEPIKIAIOT, YTO JUIS yCHEIIHON
JIMHTBOKYJITYPHOU aJialTalliyl CIEAYeT YYHUTHIBATh CIICHU(GHUKY (OPMBI IOJAUN MaTepHalla U BOCIIPUSTHUS
3purens. Takum o6pa3om, obnanast GUKYJIBTYPHOH KOMIIETCHIMEH, IEPEeBOJUNK CMOXKET BEIOpATh ONTHMAIb-
HBIE METO/IbI JIMHTBOKYJIBTYPHO! aJlaNiTallX IPH MIEPEBOJIE TEIECEPUANOB C aHTTIMHCKOTO S3bIKa HA PYCCKHUA,
YTO MOApa3yMeBaeT Hajanmyne (pOHOBBIX 3HAHUH (JIMHTBUCTHYECKUX M SKCTPATMHI'BHCTHYECKHX) KaK 00 HC-
XOJTHOM, TaKk U O LI€JIEBOM KyIbTYpE.

Kniouesvie cnoea: mepeBoj TelecepualioB, JUHTBOKYJIbTYpHAsl aJanTalys, OTYYKIAIOUIMKA MEepeBOM, OAO-
MAITHUBAIOIINN TEPEBOJ, UCXOTHAS KYJIbTypa, IeJeBas KyJIbTypa, OUKYIbTYpHas KOMIICTCHITUS, alcKBarT-
HOCTb.
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