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Speech etiquette forms and communication culture

The article examines the forms of speech etiquette and communication culture in Turkish and Arabic lan-
guages. The speech component of etiquette is considered as a verbal form of expressing polite relations be-
tween people, which is used in the process of communication. This reflects the social relations that are essen-
tial for a given society, as well as the forms that exist within the tradition. If etiquette affects our behavior in
social terms, then speech etiquette regulates our speech communication and this determines its distinctive fea-
ture. In certain life situations, there are appropriate rules and norms of behavior, they determine the speech
reaction, speech activity of people due to specific aspects of language use related to the choice of necessary
expressions and words, rules. Speech etiquette is typical for dialogic speech. Conditions that depend on the
characteristics of culture and tradition are correlated with different types of communication, when a stereo-
typical situation occurs during communication. This environment forms the foundation of the national culture
of the certain people. Greeting and farewell rituals and related speech cliches in Turkish and Arabic cultures
have much in common.
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Introduction

In recent decades, an increased interest in etiquette has awakened around the world. Etiquette study was
greatly influenced by the discovery in the field of linguistic and semiotic description procedures, research in
the field of analysis of communication and human behavior in modern society. Speech etiquette refers to the
field of verbal communication. It promotes the establishment of social bonds. Speech etiquette is situational
and subject to change. If the rules of etiquette regulate our behavior socially, then the manner of communica-
tion corrects our speech behavior.

Speech etiquette constitutes a vast stock of language and speech units, which expresses the etiquette of
behavior in verbal form, represents those linguistic means that have accumulated in every society, serve to
express a non-conflict, “normal attitude towards people, which means a benevolent attitude™ [1; 46].

The speech component of etiquette is presented in the form of verbal forms expressing the type of polite
relations between people in the process of communication, which reflect social relations that are essential for
a given society, as well as forms that function by virtue of tradition. It is the speech component which is the
most significant component of etiquette, because ... Our speech plays the most important role in the eti-
quette expression of attitude towards people” [2; 140].

* Corresponding author’s e-mail: flowervictory85@gmail.com
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Research material

The formulas for greeting and farewell in Arabic and Turkish speech etiquette were taken as a research
material. The article attempts to provide a comparative description of various forms of greetings that can be
used as greetings and farewells in Arabic and Turkish speech etiquette depending on the time of the day.

Formulas of greeting and farewell act as a presupposition and postposition of a speech act, they have
certain lexical-semantic and stylistic functions, which allows them to be combined into one discourse unit.

Main part

Each ethnic group has its own characteristics in the norms of behavior, speech, which is clearly ex-
pressed in the rituals of greetings, which are considered to be the beginning of human relations. Greeting is a
complex phenomenon, it has an established system of functioning, its own strict rules of order and form, re-
flecting the specific characteristics of particular people. In specific life situations, representatives of society
can act in accordance with the rules and norms of behavior adopted in it. This predetermines their speech
reaction, speech activity, which are associated with specific aspects of the use of language, where it is neces-
sary to correctly use expressions and words regulated by the rules of speech etiquette. It is important to take
into account the number of participants in the communication. One thing is interpersonal communication,
when it is considerable to pay attention to the individual traits of the addressee, another is group communica-
tion, when the speaker considers not personal traits, but primarily social factors: what is the contingent of
participants in the act of communication.

Russian researcher N.I. Formanovskaya in her book “Speech etiquette and the culture of communica-
tion” writes: “If etiquette as a set of rules established in society regulates our behavior in accordance with
social requirements, then speech etiquette can be defined as the governing rules of speech behavior”. Ac-
cording to her, speech etiquette “gives us the hands of those linguistic riches that have accumulated in every
society to express a non-conflict”, normal “attitude towards people, which means — a friendly attitude” [3;
37]. So, etiquette determines the choice of language means — cliches, phrases — for each specific situation.

V.V. Karasik believes that “speech etiquette as a norm is a refraction of the cultural values of society in
the rules of good taste” [4; 37]. The scientist focuses on the behavioral aspect of speech etiquette, noting
“how the behavior of speech etiquette is a system of ways to maintain communication between people” [4;
89].

V.A. Shemarova conducted an experiment on the use of greetings-farewell formulas in Russian; the
study was carried out in the systemic-structural and functional-cognitive aspects [5]. The researcher revealed
that the situations “meeting, greeting, farewell, parting are ontologically interrelated fragments of a single
polysituation; in their mental representations they are interpreted in the light of the provisions of cognitive
linguistics as components of a single cognitive space — the concept sphere “meeting / greeting-goodbye /
parting”, its continual-discrete essence is objectified at the language level” [5; 110].

N.P. Savoyskaya defined the linguocultural features of the concept of “politeness” using the materials
of the Kazakh, Russian and English languages [6].

By using the material of the English language, N.P. Mesnyankina, investigated the formation of the
types of greeting and farewell [7]. Lezhneva I.1. examines the sociolinguistic development of forms of ad-
dress, greetings and farewells in English and Russian languages [8].

Psycholinguistics studies the reflection in the language of the peculiarities of the psyche and thinking of
a person, focusing on those moments that help the transmission and perception of information. Psycholin-
guistics is trying to establish the reasons that impede the process of interpersonal and mass communication,
which formed the basis of the speech behavior of communicants. From the point of view of psycholinguis-
tics, the formulas of speech etiquette are a kind of “stroking” (the term of the American psychiatrist
E. Berne), which people exchange to confirm their belonging to a certain community. “Strokes” turn into
dialogues, salon conversations, they also influence the choice of topics and the duration of the conversation.
There is an exchange of information: “I wish you well, 1 respect you”, it is of great importance for further
communication. The task of linguistic pragmatics is to formulate the rules of successful, non-conflict speech
behavior. The sphere of pragmatics also deals with the study of speech acts and the contexts of their imple-
mentation. The founders of the theory of speech acts J. Austin, J. Searle defined etiquette statements as a
special type of speech acts, highlighting the frequency, stereotype, emotionality as their specific properties
[9; 169]. N.I. Formanovskaya considers it important to talk about the specifics of the use of speech forms
depending on the etiquette culture, which determines the “classes of speech acts™ [10].
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Greeting is not only a formally accepted rule of etiquette, but through it we also express our feelings
(personal affection, good wishes). Greetings refer to those elements of speech etiquette, where they deter-
mine social relations established within the framework of a communicative act. The greeting “is directly re-
lated to the appeal” [10; 78].

When parting, final speech formulas are used; they express the speaker's communicative intention to
have further contacts with the addressee. It is necessary that these formulas function simultaneously with
appeals that confirm the signs of respect, cordiality, gratitude, etc.

The correct use of greeting-goodbye forms of speech plays an important role in the dialogue. Since this
has an impact on the subsequent act of verbal communication. The further course of the conversation de-
pends on a certain use of the greeting forms, this sets the tone of the conversation, and also affects the situa-
tion, which will select the interlocutors who take a part in the dialogue.

The study of language from a pragmatic point of view was started back in the 60s of the twentieth cen-
tury. Nowadays, different schools are functioning in this direction. The accumulated experience provides an
opportunity to understand the functional and communicative nature of language and the mechanism of its use
in a particular act of speech. For example, N.D. Arutyunova and E.V. Paducheva, G. Klaus point to the form
of manifestation of colloquial speech and recognize pragmatics as an act of speech [11, 12]. I.P. Susov, de-
fining pragmatics as the triad “the person using the sign — the sign itself — the person who perceives the
sign”, significantly expanded the range of research in pragmatics [13; 44].

Pragmatic linguistics is closely related to communication, stylistics, psycholinguistics, ethnolinguistics,
sociolinguistics, and cultural studies. N.D. Arutyunova and E.V. Paduchev write: “pragmatics reveals a
number of problems that are considered in close unity by such branches as the art of oratory and stylistics,
speech and theory, typology, psychology of the act of speech, theory of language communication and func-
tional styles, social linguistics, theory of discourse, psychology of communication, etc.” [11; 41].

Linguistic units of etiquette are one of the varieties of manifestation of a person's social activity, so they
should be studied from a pragmatic standpoint.

J. Searle explores the acquisition of the powers of a speech act, which can act with the help of rules in-
cluding such pragmatic indicators as the norms of etiquette [9; 169].

According to the theory of the speech act, language serves a person to achieve a specific goal, it is also
a means for social influence. In linguistics, the speech act is considered as a three-level education:

1) locative act (locution) — to express a desire to the speakers, a speech act that happens when the nec-
essary information is delivered;

2) illocutionary act (illocution) — a speech act that is performed when a certain goal is achieved (prop-
ositional and referential act);

3) pyrlocutionary act (pyrlocution) — to influence the addressee, to achieve a certain goal.

The very process of the communicative act is aimed at achieving a specific goal by the speaker: to es-
tablish an attitude, to draw attention to oneself, to show politeness.

Z.Sh. Yernazarova in her work “The pragmatic aspect of the syntax of colloguial speech” notes that in
the “speech act, there is a necessary listener-addressee” [14; 98]. Without listener-addressee a speech act
cannot be created. In a speech act, appeals are used to attract the listener to a conversation, and these appeals
should also attract the attention of the addressee to this fact, tune the listener to their side.

Speech etiquette is characterized as “ritualized speech behavior of a person in society, reflecting essen-
tial social criteria”, which is characteristic of dialogical speech and contact communication. It does not al-
ways lend itself to “rational explanation from the point of view of synchronicity: it is reproduced by a native
speaker intuitively, not always coinciding in different cultures, as a result of which the speech behavior of a
foreigner who does not speak it can lead to misunderstanding” [15; 15]. The factors determined by the cul-
tural tradition are determined in accordance with the types and varieties of communication permitted and
prohibited in a given community within the framework of the national culture of a given ethnic group.

In Turkish, there is a clear opposition between the pronouns siz — sen [siz — sen] (you — you), reflect-
ing a polite (official) / impolite (informal, friendly) form of address. The pronoun siz [siz] in Turkish corre-
sponds to the polite verb forms: suffixes — iniz [iniz], imz [ynyz], iiniiz [unuz], iiniiz /ynyuz]. These pro-
nouns and suffixes constitute the so-called polite form. For example, oturunuz [oturunuz] (sit down), which
is opposed to the simple form otur [otur] including the pronoun sen [sen] (you) and affixes. In addition, a
simple polite form is distinguished in nouns in the possessive declension, in this case, the possessive affixes
are the indicator of the simple polite form.
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The difference in the use of siz [siz] or sen [sen] (you) is based on the same principles as other forms of
addressing: age, social status, degree of acquaintance, gender. So, siz [siz] (you) is addressed by the younger
to the elders (quite rarely, on the contrary, and here, in our opinion, the age hierarchy in Turkish society af-
fects), subordinate to the chiefs, again, the influence of the hierarchy, in this case — social, unfamiliar peo-
ple or unfamiliar in communicative situations in public places (although in this case, much also depends on
the external equality of the interlocutors: for example, ordinary people often turn to “sen”, more often wom-
en turn to men (men turn to women using “siz” mainly in cases where a woman occupies a higher social po-
sition).

In Arabic speech etiquette, the following forms of second person pronouns are used for naming sub-

jects:ait [ant] (you) — singular masculine; <t [ant] (you) — singular feminine; »& [ar snd:.] (you) — used
in relation to any object. The second person pronoun masculine singular is used in relation to male address-
ees, the second person pronoun feminine singular is used in relation to female addressees, and plural pro-
nouns are used in relation to a group of addressees. Although in rare cases, the plural pronoun can be used in
relation to one addressee. Such uses can occur in extreme formal situations when referring to the high status
of persons, for example, a president or a king. Arabic personal pronouns are inflected. Personal pronouns in
the form of an indirect case (in this form, the genitive and accusative cases coincide) are written together
with the previous word and are continuous. When combined with verbs, fused pronouns correspond to Turk-
ish personal pronouns in the accusative case and act as a direct object in a sentence. When attached to prepo-
sitions, fused pronouns correspond to Turkish personal pronouns in indirect cases with or without preposi-
tions. The second person personal pronouns in indirect cases similar to the ending aS — (you). Accordingly,
the use of these pronouns is the same as the use of the second person personal pronouns in the nominative
case: there is no difference, as in Turkish, between you and the polite You.

In Turkish and Arabic etiquette, there is an extensive system of treatment associated with the social sta-
tus of the addressee.

In Turkish speech etiquette, a wealthy and influential person can be called Beyefendi [Bey efendi]
(lord), hammmefendi [hanym efendi] (miss). An educated or wealthy person is most often referred to as
beyefendi [bey efendi], since historically the word efendi [efendi] (literate person).

— Buyurunuz hammmefendi, bir emriniz mi var?

The appeal Bey [bey] is used when referring to a doctor, lawyer, officer, middle-class official, or a poor
entrepreneur. Here are some examples: Doktor bey [Dr. bey] (mister doctor), avukat bey [avukat bey]
(mister attorney), memur bey [memur bey] (mister employee), miihendis bey [miihendis bey] (mister engi-
neer), miidiir bey [muduur bey] (mister director), komisar bey [komisar bey] (mister kamisar).

— Iyi giinler doktor bey.

— Lyi giinler. Sikayetiniz nedir.

The address hanim [hanym] (mistress) is used to express respectful politeness, as is often addressed to
an enlightened and respectable woman. Also, the word hamim [hanym] is used when referring to a doctor,
nurse, teacher. For example: 6gretmen hamim [ozretmen hanym] (madam teacher), hemsire hanim
[hemshire hanym] (madam nurse).

This component is often attached to a personal name to express respect and deference: Mahmud bey,
Osman bey, Ayse hamim, Fatima hamm, etc.

In the early years of the Republic of Turkey, etiquette statements containing foreign language appeals
were widely used in Turkish speech etiquette. Some Turkish words began to be pronounced in the French
manner. For example, madam is used in the service sector: in shops, restaurants, hairdressers in relation to
customers. In larger cities, when addressing a foreign woman, a Turk or a Turkish woman usually uses the
vocative madam [madam]. If the foreign addressee is not a lady, but a young girl, the Turks will call her
matmazel [matmazel].

— Matmazel, ¢ok bahtiyarim, dedi. Bilir misiniz, biz hi¢ yabanci degiliz.

A Turk can address a foreign man by means of the vocative mésyo [muse].

— Mésyo Piyer For, kuvevetli bir ses ve ukala bir taviria:

Now such forms of borrowed addresses in Turkish etiquette are rare and they are used to emphasize the
foreign (Western) origin of the addressee or in the form of a joke.

The workers or the person working in the workshop are called usta [usta] (master), and the musician,
writer or artist is called ustad [ustad]. The military, the soldier, even if he no longer serves, is addressed
cavus [cavush] (sergeant), a special place in the Turkish language is occupied by the form of addressing the
soldiers Mehmedcik (soldier).
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In business circles, Western vocatives such as patron [patron], pasam [pasham], or sef [chief] are also
acceptable in colloquial etiquette. In a restaurant or cafe, one can refer to a young waiter or servant boy using
the term garson (waiter).

In Arabic speech etiquette, this kind of address is also common, and without them it is impossible to
imagine the relationship between the interlocutors. It should be noted that in Arabic speech etiquette
efendim [efendim] (master) is also the most formal and general, not dividing the addressee even by gender.
This appeal can replace any appeal related to the addressee's professional activities. It can replace the appeal
28 83 [duktur] (doctor), o« 4« [muhandis] (engineer), perfect as an appeal to the boss, professor, teacher,
clients in hairdressers, cafes, clubs, customers, police and army officers. This address is used without the
vocative particle t 2 [i] (0), in contrast to many other calls before which this particle is used.

For adult women, in Arabic speech etiquette, there are two appeals: one is native Arabic — G | (o5
[city] (madam, madam), the second is borrowed madam [madam] (madam). Both are used in place of the
personal pronoun of the third person, and are sociolinguistic variants of the address. Interestingly, the upper
class uses the < [sith] address to refer to women from workers or peasants. The working class avoids the
foreign address madam [madam] and favors < [sit] in relation to the addressee from all walks of life. The
appeal madam [madam] is preferable for women who wear Western clothing and look educated. The appeal
< [sieve] is often used in conjunction with other appeals: Js Sa @ [ductur] (madam doctor). In the
highest circles, children turn to their mother < ke [situ mother] (madam mother).

In Arabic speech etiquette, there is one more appeal to a woman — it is borrowed from the Turkish lan-
guage g [hanym] hanim [hanym] (lady). This address is used by a respectable husband in relation to his
wife, emphasizing her role as the lady of the house, in the same way, all servants in the house will address
her. The address can be used before a proper name, as well as in combination < adla — cw [situ hanym]

In Arabic speech etiquette, a similar situation is observed with the address & « [seyd] (lord), the fe-
male version of 3& « [seyid] (lady), equated to Turkish: bey [bey] (master), hamim [hanym] (lady).

U« | — [mouth] is historically associated with the word that we have already mentioned as an address
3G w | [ustaz] (professor), but in this form it is used in relation to specialists — professionals in any field, for
example, folk crafts, carpentry, shoemaking. Also, this appeal is appropriate in relation to the drivers of any
hired vehicle. In enterprises or factories, this address is usually used together with the surname.

Also, often, in Arabic speech etiquette, there is an address o« <. [rais] (boss, director), which is simi-
lar in use to & - ! [usta], but the difference is that o« 4. [rais] is somewhat less respectful than & « | [usta],
it is used for poorly educated addressees in relation to those who seem to them worthy of this treatment, for
example, bus drivers, conductors, etc. Translated from Arabic o« 4u [rais] means chief, chapter, it is ap-
plied to officials such as the President, the Prime Minister.

In Arab schools, the teacher is addressed by 3 « ) [ustaz] (teacher, teacher, professor), but in universi-
ties, us S3 [duktur] (doctor) is preferred, since this appeal is considered the highest in rank. The address
36 w ) [ustaz] (teacher) is used in relation to anyone who has received education, except for doctors and en-
gineers. There is a feminine version of this address 336 « | [ustaz].

In Turkish speech etiquette, it is customary to address school teachers, teachers of secondary technical
educational institutions and universities with hocam (teacher, my teacher), regardless of the gender of the
teacher. It should also be noted that the address hoca [khoja] (teacher) can be used with proper names. For
example: Ocman hoca [Osman hoja] (teacher Osman), Mustafa hoca [Mustafa hoja] (teacher Mustafa),
Fatma hoca [Fatma hoja] (teacher Fatima).

— Soyledigi kelimelere gére alim bir hocahamm oldugu anlagsilan mavi gozlii kadin giiliimsedi:

The question often arises — how to address a group of people? In Turkish and Arabic speech etiquette,
it is sometimes difficult to choose the appropriate address to the group at a meeting, official meetings, party.
For example, Bayanlar ve baylar! [Bayanlar ve bailar!] (Ladies and gentlemen!), Arkadaslar!
[Arcadashlar!] (Comrades! Friends!), Degerli 6gretmenler! [Deserli ocretmenler!] (Dear teachers!),
Sevgili 6grenciler! [Sevgili osrengiler!] (Dear students!), Saygi deger! Meslektaslar! [Saigy deser! Meslek
tashlar!] (Dear colleagues!), Saym yolcular! [Saiyn eljular!] (Dear passengers!), Degerli miisterile!
[Dezerli misafirler!] (Dear customers!), Degerli misafirler! [Deserli misafirler!] (Dear guests!)
Hanimefendiler! [Hamim efendiler!] (Dear ladies!), Degerli seyirciler! [Dezerli seirciler!] (Dear viewers!),
Degerli arkadaslar! [Dezerli arcadashiar!] (Dear friends!), Degerli radyo dinleyiciler! [Deuerly radium
dinleigiler!] (Dear radio listeners!).

— Saygideger konuklar;

Cepusa «dunonorusa». Ne 4(104)/2021 19



F.Z. Mamedova, E.Z. Dulayeva, Zh.zZh. Ibraimova

— Sirketimizin son bir yillik ¢calismalarint degerlendirmek ve gelecek yilki hedeflerini belirlemek iizere
bugiin burada toplandik.

After the establishment of the republic, the neologisms vatandaslar came into use! [vatandashlar] (cit-
izens, compatriots!).

Adults can turn to a group of children or young people: ¢cocuklar (children), genc¢ler [genchler] (young
people!), Kizlar [kyzlar!] (Girls!), but young people and girls will try to do without treatment if a situation
arises a conversation with a group of people who are not very young.

-Cocuklar, dedim. Siz su kiimeslerin arkasina saklamniz. Hi¢ sesininizi ¢tkarmayn. Ben, size talt ¢alip
getirecegim [15, p. 97].

In Arabic speech etiquette, the equivalent of these addressing formulas are s «a G & a) S 3 [duyufuna
al-giram] (Dear guests!), alS I U 3w sU Il [sadatuna wa saidatuna kiram] (Dear friends!), <tz J)
[banyat] (Girls!), <k < 3 [I am Shabab] (Young people!). Another special layer of various forms of conver-
sion relates to the clergy. In Turkish and Arabic speech etiquette, there is a special appeal imam [imam]
(imam, the chief praying), sl [imam] (imam, the chief of praying), to those who are associated with Islamic
rites; i a2 «a & [fadilyatk] — is used by the speaker when referring to Muslim sheikhs, especially high-
ranking sheikhs (corresponds to Russian, Your Excellency).

When referring to an official (secular or spiritual) or when referring to him, a special title is used corre-
sponding to his rank, title: 43 [jalalatun] (majesty), (His Majesty King Fahd bin Abd al-Aziz), a$3 Ha
[waaalyatukum] (Your Majesty), se« [sumuvun] (highness), 44 & [fahamatun] (excellency) — the title of
the highest state person, for example, president: & 3 (3,3 aa 2a [Fahamat Rrais Muhammad Husni Mu-
barak] (His Excellency President Mohammed Husni Mubarak).

The rituals of greeting and farewell in Turkish and Arab cultures are similar in many ways. This is pri-
marily due to the belonging of these peoples to the Islamic culture. Islam attached great importance to the
ethical standards of greeting, this is reflected in the Quran and Hadith. There is a certain Quranic prescrip-
tion: the incoming (addressee) greet them clearly and loudly, and the addressee is also required to answer the
greeting. However, one more prescribed condition should be taken into an account: the Selimaleykum
greeting! [Salam aleikum] and the dual answer Aleykiimselam! [Aleikum salam] is possible only when re-
ferring only to a Muslim. In a number of Muslim countries in relation to non-Muslims, a special form of
greeting is adopted by a hawag or hawaj [15; 47].

Research results

In the modern world, the ethical standards of greetings in the Arab and Turkish society have been re-
plenished. There are a wide variety of forms of greetings, some of which are borrowed from Western culture.
However, traditional Muslim speech clichés are more popular.

If we consider by meaning, then greetings in Turkish speech etiquette are wider. They can be used as
greetings and goodbyes, while Arabic expressions are used only as verbal greetings, and other formulas are
used for goodbye.

The use of certain formulas for greeting and goodbye in Arabic and Turkish speech etiquette depends
on the time of day.

In Turkish, there are cases of using the same formulas when greeting and saying goodbye:
“Selamaleykum!” [Selamaleikum!] (Peace be upon you! Hello!). In response, those who present must cer-
tainly answer: Aleykiimseldm! [Aleikyumselyam!] (And peace to you! Good health!).

1. The greeting formula can be pronounced both at the meeting and party: fyi aksamlar! [Ii akshamlar!]
(Good evening!).

2. Formulas of greeting and farewell as a presupposition and postposition of a speech act have certain
lexico-semantic and stylistic functions that allow them to be combined into one discourse unit.

3. Formulas of greeting and farewell form a dual communicative unit, requiring the obligatory expres-
sion of the corresponding formula by both sides of the communicative act.

Conclusions

Thus, the necessary hierarchy for speech etiquette is observed, and these forms serve to express respect
to the interlocutor in a formal ceremonial setting. When conducting a statistical analysis of the frequency of
use of the above forms, one can come to the following conclusion. These forms are more often used if:

1) the addressee occupies a higher social position;

2) the addressee is not familiar or not very familiar;
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3) the addressee is older than the addressee;
4) the addressee is a man.
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®.3. Mamenosa, 3.3. [lynaea, XK. K. 6panmona

Coiliiey 3THKeTiHIH (popMasiapbl MEH KAPbIM-KATbIHAC MJ/ICHHETI

Makananga ceiijiey 3THKETI MEH TYDIiK *XoHe apal TijaepiHaeri KapbIM-KaThlHAC MOICHHUETI KapacThIPhLUIFaH.
DTHUKETTIH Ceiljiey KOMIOHEHTI KapbhIM-KaThIHAC MPOIECIHAE KONAAHBUIATBIH aJaM/Iap apachIHAAFhl ChIAbI
KapbIM-KaTBIHACTHI OUAIpYAiH aybi3ima ¢opmackl peTiHae OepinreH. bynm apHaifbl KoFam VIIiH MaHBI3IBI
QNIEYMETTIK KaThIHACTAp/bl, COHIaH-aKk JadCTYyp aschiHga Oap Qopmamapaer kepceremi. Erep asrtuker
QNIEYMETTIK MiHEe3-KYJIKBIMBI3Fa 9cep eTce, OHIa COilliey STUKETI COiliey KapbIM-KaThIHACBIMBI3/IbI PETTEH I
JKoHe OYJI OHBIH epeKIIeNiriH aHbIKTaiael. benrimi Oip emipiik jkarmaiyapaa MiHE3-KYJIBIKTBIH THICTI
epexenepi MeH HOpMaslapbl KOJJAHBUIA/BI, OJap Ceilfiey peakUUsIChIH, KaXETTI OpPHEKTep MEH Ce3Iepi,
epexenepli TaHIayra Opail TiNAlI KOJJaHYAbIH HaKThl acleKTijepiHe OaillaHbICTBI agaMaapiblH ceilney
opexeriH kepceteni. Ceilliey ITHKETI AMANOITHIK coiieyre ToH. MoJCHHUETTIH, ASCTYPIiH epeKIIeTiKTepiHe
GailIaHBICTHI JKaFAaiiap KapbIM-KaThIHAC KE3IHEe CTEPEOTUITIK JKaF/iail TYbIHIAAFaH Ke3/e ap TYpJii KapbiM-
KaThlHAC TYypJiepiMeH OaimaHpIcThl Oonamel. MyHpmait opta Oenrinmi Oip XaJbIKTBIH YJITTBIK MOJCHHUETIHIH
KOpBIH Kypaiifpl. Typik jkoHe apab MoJIeHHETTEpiH/e CANeMIIeCy KOHe KOIITACY paciMjepi )KOHe OJapMeH
GaiIaHBICTHI COilICY KIIMIIENepi KTl OpPTaK.

Kinm ce30ep: ceiiney 3THKeTI, Celiniey jkaFfasThl, coeMaecy GopMyIacsl, Komracy GopMyIacsl, MOIECHHET,
JOCTYP.
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®.3. Mamenoga, 2.3. [lymnaesa, XK.JK. U6Gpanmonra

@®opMbI pedyeBOro ITUKETAa U KYJbTypa 001eHus

B cratbe uccienoBanbl GopMBI pedeBOTo STHKETA U KYJIbTypa OOIICHUS B TYPEIIKOM H apaOCKOM si3bIkax. Pe-
YeBOH KOMITOHCHT 3THKETa PACCMOTPEH Kak BepOaiibHas (hopMa BBIPAKCHUS BEKITUBBIX OTHOIICHUH MEXKITY
JIFOIEMH, KOTOPAsl UCTIOJIL3YETCs B TIpoIiecce OOMICHHs. DTO OTPaKAET CYyNICCTBCHHBIC ISl JAHHOTO OOIIEeCT-
Ba COIMAITPHBIC OTHOIICHHS, a TaKXKe (GOPMBI, CYIIECTBYIONINE B paMKax Tpaauiuu. Ecim sTHkeT BiauseT Ha
Hallle TIOBEJCHHE B COLIMAIILHOM IIIaHE, TO PEUYEBOU 3THKET PeryaupyeT Halle pedeBoe oOIeHHe, U 3TO Oll-
penenseT ero OTINYUTENbHYI0 0COOCHHOCTh. B onpeneneHHbIX KU3HEHHBIX CUTYalUsAX ICHCTBYIOT COOTBET-
CTBYIOIIME MPaBHUa U HOPMBI MOBEICHUS, OHU AUKTYIOT PEUEBYIO PEaKLHUIO, H NEATEIbHOCTh JIIOACH, 00y-
CIIOBJICHHYIO KOHKPETHBIMH aCHEKTaMH YHNOTPEOJIeHUs fA3bIKa, CBA3aHHBIMU C BHIOOPOM HEOOXOAMMBIX BBI-
pakeHU# u CIIOB, npaBul. PeueBoii STUKET CBOWCTBEHEH I TUATOIMYECKON pedr. Y CIIOBUsI, KOTOpPBIE 3aBU-
CAT OT 0COOCHHOCTEH KYJIbTYPHI, TPAJUIMUA, COOTHOCAT C Pa3HBIMH BHJAMHU OOIICHHUS, KOTJa MIPU OOIICHUU
MPOMCXOUT CTEPEOTUITHAS cUTyanus. Takas cpena obpaszyeT HOH] HATUOHATBHOMN KYJIBTYpHI ONPEEICHHO-
ro HapoJa. PUTyallel MPUBETCTBYS, MPOIIAHKS U CBI3aHHBIC C HUIMHU PEYCBbIC KIIHIIE B TYPEIKOM U apaOcKoit
KyJIBTYpax UMEIOT MHOTO OOILETO.

Kniouesvie cnosa: peueBoil STUKET, pedeBasi CUTyanus, (opMyiIa IPUBETCTBHS, (GOpMyIIa MPOIIAHUS, KyIb-
Typa, TpaJumus.
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